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RS %mEl1iEA About This Report

IR=EERY Purpose

FREAUFEHEBE N EXRBNEHEWHSRERE . RESERLSDLHRNENENZBXHHTIERIE, R
SEMAHAX S X ENEZE TR

This is the first corporate social responsibility report published in the name of CR Beer. This report aims to explicitly communicate
with stakeholders on the Company’s practice and performance of fulfilling its social responsibility, and systematically address the
major concerns of stakeholders.

IR &% EHD Reporting Cycle
EIRENFERS .

This report is an annual report.
=
IRESEE Scope

RERELBRBEITES . AR ERERENES.

HEEBEMU2016FEENE, EHEWR—LEEFD.

The report discloses the information on CR Beer’s fulfilling of economic, social and environmental responsibility.
The report mostly covers the year of 2016 and traces back to certain important years where appropriate.

}E%?SHE'LRHH Description of Report Data

AIREVSHIERERE2016FEMEIRE . LHEEEF2015F98 MEEMIEEF IS, HT20165108 TmITE
EEIEERNAIE . Z5HPEHIERESIHENZEHITEWRER . AMREHIRBUNSUSIRES—H, UMSIREH
EBAE., REPUEENRE, rESFMUARTER.

The financial data of this report is extracted from the financial report of the Company for 2016. CR Beer completed the spin-off of
other non-beer businesses and the acquisition of equity interest in CRSB in September 2015 and in October 2016, respectively. Some
historical data is restated retrospectively in accordance with changes in accounting standards. In the event of any inconsistency
between the data of this report and that of the financial report, the latter shall prevail. Unless otherwise specified, all amounts in this
report are expressed in Renminbi.

RS {KIE Basis of Preparation

NRERE 2 BEMMECARMSSEERRESO26000, FEMSRZR(FEE T SHTRERGIER
(CASS-CSR3.0)), 2IKREEINAR(Global Reporting Initiative ,GRI) B4k BIRSIER(G4), (LFh
WARRRES| ) ( EEEFALSSESEDE).

This report is prepared with reference to 1SO 26000, International Organization for Standardization International Social
Responsibility Standard, Guidelines on Corporate Social Responsibility Reporting for Chinese Enterprises (CASS-CSR3.0)
issued by the Chinese Academy of Social Sciences, Global Reporting Initiative (GRI)’s G4 Sustainability Reporting Guidelines,
the Guide to China Resources Corporate Citizenship Construction and China Resources Social Responsibility Management
Measures.

WIEIHHH Description of Short Names

RBEERAR, LEEE (2R ) BRASERSPER CEER". ‘A8 5 ‘H)” ; LESHEEERAEE
RS RER .

For the sake of convenience, China Resources Beer (Holdings) Company Limited is referred to as “CR Beer”, “the Company”
and “we”, and China Resources Snow Breweries Limited is referred to as “CRSB”.

BXZ 75T, Contacts

LAEE (2R ) BRAT

it - FESFEBE26SEEXNE3ME
HB%E - info@cre.com.hk

WLk www.crbeer.com.hk

China Resources Beer (Holdings) Company Limited

Address: 39th Floor, China Resources Building, 26 Harbour Road, Wanchai, Hong Kong
Email: info@cre.com.hk

Website: www.crbeer.com.hk
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Breweries

Fi
98 ia

98 breweries

Comprehensive
operating income

EaEWBA
ART286.941Z5c

RMB28.694 billion

2016 FBAERARENEE—F,

The year 2016 is an important year to the Group’s development.

X—EHA{I5Anheuser-Busch InBev SA/NVIAREINY, LA16
{ZZ=TMMASABMIller Asia LimitediFEEEZ10IEEI949%%
1, INEMIEEAERRENERIER, SEEE T ETE
BN SHIRS Y

In 2016, we entered into an agreement with Anheuser-Busch InBev SA/
NV to acquire 49% stake in CRSB held by SABMiller Asia Limited at a
consideration of US$1.6 billion, successfully changing CRSB into our
wholly-owned subsidiary and strategically transforming ourselves into
a leading beer-focused enterprise.



SItEAE, HOTNFERL R . BIMATERES. BXAMHENEERIE. BUSOHEEINXER. NEmhEE Sk,
RAF-RENHERRNE . T ADHEEER. FEEHHWRCM, SHRFEIEEBRSIDIRERIR. 20165, RAEEFE
WHEEO8EIEA] 5, Frrpetd2, 2008 T ; GRaE WK A RM286.94127T, BR20155F18K2.6% ; F/EmAR20154
F6.8%, IREL2ENERARTO0.087T.

Meanwhile, we also constantly deepened the development strategy. Through optimizing its product mix, implementing tailored sales strategies to
the local market, establishing closer relationships with distributors and reinforcing brand promotion, we enhanced the products' gross profit and
the effectiveness of our selling expenses, together with the expansion of our market share and the reinforcement of our market leadership across
the nation, thus bringing attractive and stable returns to our shareholders. In 2016, the Company operated 98 breweries in mainland China with
an aggregate annual production capacity of approximately 22,000,000 kiloliters. The Company's consolidated revenue for 2016 amounted to over

RMB28.694 billion, which represented an increase of 2.6% as compared to 2015. In 2016, profit after tax increased by 6.8% as compared to 2015,
and the total dividend was RMBO0.08 per share.

HNMBE, RENBERRAANLETFERLE ENNEMEG, ERERFNFEAXS, CIEE2ERSMNE. RITRSFBMAL, T
TEQTRENG, 2HITEMRENEERS, EAEESNEED ; IEXKKERE, 2EERHSGHIEE, BEEWSENK ; &6
BIEEVH, B, Q. EBEEAIEEER, RERFAR.

We believe that, despite our outstanding operating performance, we had to collaborate with stakeholders to create more overall value in order to
maintain our sustainable development. We strived to challenge ourselves for improvement. We continuously improved our corporate governance
system to establish a high-quality board of directors with enhanced governance capability. We strengthened our risk control, fully promoted legal

operation and minimized operational risks. For the purpose of protecting the interests of shareholders, we optimized the information disclosure
system to objectively, fairly and completely disclose the information in relation to the Company’s operations.

, B IERSE MARBEERESEFRSHEERE, ZHTAEFRESMENEESRS, AEFmRE
FEEmR.

and translated the “spirit of craftsmanship” into the whole process of beer brewing and customer
services in order to provide our customers with the best beer and services and improve the quality of life of our customers.

, RIRERIIMERRAR ST, ERTEELREIES, @RENEFUE, MEEESNEER. BESKRSES
HERBEAINANE ., 20165, HMW BE_SUESH. KREKSHEAR®E” IMEEE——MREFEB UM SMANR S
ARPFLER—ERXIME , XTI ARAEERWE—SWREHIAEEL T 2%510.

. We vigorously promoted the innovation of environmental protection technologies, actively incorporated
the concept of green development into practice and established circular economy industrial parks, contributing effort to facilitate the establishment
of ecological civilization and mitigate global climate change. In 2016, our “Efficient, high quality recycling and utilization of carbon dioxide in beer
manufacture and its demonstration” project was the only project winning the Scientific and Technological Progress Award (First Prize) of China

Alcoholic Drinks Association. The technology provided demonstrations and references to the beer industry in the aspect of emission reduction of
carbon dioxide.

, SHENE. SEBFEERN, BFHORK ; BREQTRES, hETUEFARE  BY5ET. R17. BEFES
FIKEXRR, TUMEIEHR.
and maintaining equal and mutually beneficial relationships with suppliers and distributors for a better future. We upheld

the principle of fair competition to motivate the orderly development of the industry. We also maintained close relationships with the government,
banks, the media and various partners to achieve cooperation with mutual benefits.

, ENRERTING, EMAZMNMERER, ILRTRZINEWNENSRERNS, BHRTIUBERNE.

, protected the rights of our employees and placed high value on nurturing
teams of talents to allow our employees to see the vitality and prospects of the Company and realize their own potential.

, Bt KARE, 25Harumsl, SHEAPRE, FIMKEREER, EHEEEMNELES.

and proactively promote community development. We participated in public welfare
business, and dedicated ourselves to alleviating poverty and narrowing the development gap among regions in order to comprehensively build a
moderately prosperous society.

2016 F B SESEICTIBENING : EWAFEEBREMSARZIBENRINES, REI2EITELERZES ; EHRETR
MR 2016 FEFEREIIBE(C-BP) ), “Ef% Snow” EL3FUBRERMHHTEEN ; EESFERIIFDFELHER
BEAE. HRSBEZ4705A25 ; AHRRELREAHIN(2016FFES00ZEMNERME ) WHHTES, ‘S8 Snow” &I
2817 ; SR (RIR ) AR R S ERER .

There were a lot of memorable moments worth writing down in 2016. The Company successfully organized the “Snow Great Expedition, Challenge
the Unclimbed by College Students”, which attracted over a million college students across the nation to participate. “E{£ Snow” beer ranked
No.1 for the third consecutive year in 2016 China Brand Power Index (C-BPI) released by a Chinese brand rating agency. The photo competition
on ancient Chinese architecture welcomed its 8th in a row and had an accumulative number of participants of over 4.7 million. The World Brand

Laboratory revealed the ranking of “China’s 500 Most Valuable Brands 2016” in which “E7% Snow” ranked 28th. We were awarded the Outstanding
Corporate Social Responsibility Award by The Mirror.

o FAPEWMSCHIEEEFR, HIPE—MBRERES WIS, ILETEF. 5. MESRE. RIJBES
HEE. BREA. RTHEWAEEFET, —ksla@mility, HERNMEFRE.

. As a leading beer manufacturer in China, we will keep on leveraging our professional advantage as usual
to practically perform the economic, social and environmental responsibility. We are looking forward to collaborating with consumers, shareholders,
employees and business partners to promote business progress and build a better future together.

S A |
Thank you!

E5E - BREA

Chairman: Chen Lang
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SR¥RZE l%ﬁ%%lﬂ?&“’aZm&S\/lsmnfﬁ
REEFEBZERERER

Being awarded the Consumer — Consumables
Category: Gold Award in the 2015 Vision
Awards Annual Report Competition of League
of American Communications Professionals
LLC (LACP)

% $AMerComm, Inc.E PRARCE ik
AR, GREBEE"HEH 2EH
A ENRIR B EER . AIURITIRE
Being awarded the International Annual Report
Competition (ARC) Awards of MerComm, Inc. in
the Beer/Wine/Spirits Category: Gold Award for
Printing & Production, Silver Award for Interior
Design

;Eé%(( WM& ) FE2016FE LI E
A, HERERRREXRRAETR

Being awarded the Platinum Award — Excellence
in Governance, CSR & Investor Relations 2016

of The Asset

E @ ki F % 1 fChnbrand&
?ﬁ“2016$¢lhzlﬁﬁfia*ﬁl
(C-CSl)” mhEHEE, “E7% Snow” #
A BT SRR

“F7Y, Snow” was awarded “Top Beer Brand” in
the “2016 China Consumer Satisfaction Index
(C-CSI)” by Chnbrand, a China’s brand rating
agency

HERE (2%) BRAE 2016 RWHSHERE
China Resources Beer (Holdings) Company Limited 2016 Corporate Social Responsibility Report

RRBBESFR2016FERND
=X

Being awarded the Directors of The Year
Awards 2016 of The Hong Kong Institute of
Directors

FIR2016FEEFBREDTINNE £
BATRE

Being awarded the IFAPC Outstanding Listed
Company Award

(W E A E) 2 E H E5005 & Ik
, B19447

Ranking 194th in Fortune China 500 of Fortune
China

20165 tf 7 @ i L 36 =(H
SO0 EMEmME) HEZ H, U
1,099.6812 7t 2152811

Ranking 28th in China’s 500 Most Valuable
Brands 2016 of World Brand Lab with a brand
value of RMB109,968 million

e (M3 RE ) FE2016F LM AT
BEANEAES, KIFLMNEZEHE

WZz—

Being awarded as One of Asia’s Most Honored

Companies in the All-Asia Executive Team

Survey 2016 of Institutional Investor
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Figures of
CR Beer
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Beyond Limitations

> © R Rl
NI, 1 L ® D Z
RERE &y BURANT, R Qéé
ARH ARH ARD

426.30:zx 286.94:zx 17.39:zx=

Total assets of RMB42.630 billion ~~ Revenue of RMB28.694 billion Total profit before taxation of
RMB1.739 billion



%_ﬁﬂfﬂf FHRER IR

No.1 in Brewing f'/i\ii_“"_}“ﬁ)\

mgiBes | 5T 39,8005

O Ee Ak 1 0 0% 5 ,529 BT | mscemion orenees et
Production safety expenses

1 00% e ~

the National Safety
Pass rate of 100% in the Supervision  and
product quality test Inspection

B mirae
BeFEEILL

12.3% decrease year-on-year in

Total environmental protection _
Challenge Ourselves investment of RMB119.65 million terms of comprehensive energy

consumption per unit of product

IMRBIRE

RT A HEREITR
5 /175
e JJTGPR
Unpara"eled Energy 58,200 employees 100% coverage of labor contracts
0.0 HERMESR

G i i ] 100% coverage of social insurance
< \

B3 KE

7N = n=x=

Create the Future Together Brave the World

b L RS LR 7S LIRS A

39= 7.69:z5"

Developed strategic relationship with 39 suppliers Total actual tax paid of Charitable donations of
RMB769 million RMB3 million
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Enjoy Together

1E3: N

S A Y
e

B “E% Snow” IBBEmEE, LIEIFES
R, HEHPEERERXE. 54
Bt BeHERRIESFRER™
m, WDEBRBERRBAT, #RLUARH]

=

=% “E% Snow” B~ .

CR Beer provides customers with various
product experiences and enjoyments on
different occasions, through an innovative
branding and segmenting strategy of the beer
brand “E7¢ Snow” with different product series
such as the mid-end series “Snow Brave the
World”, high-end series “Snow Draft Beer” and
the super-premium series “Snow Opera Mask”.
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EXEERKE

=EPEENPERINEE, B ‘EEXE, 5
“REEX. BER. BT OISR
“Snow Brave the World” is the mid-end product series of CR

Beer. The core message of “Brave the World” conveys the
spirit of “ambitious, challenging and innovative”.
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Responsibility
Themes

‘AEENBRETTESER. RUGTERE
XCHKEHR . SRS, FEXMRESAERE
EXUERFHEERTE. ”

— SR ENIE SRR R

“We want to exhibit the ancient Chinese
architecture with wisdom and emotion, which
reflect the spirit, temperament and character of
China’s native culture, in order to popularize and
inherit such traditional native culture.”

— Zeng Shenping, the Assistant General
Manager of CRSB
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hEEMBEENN, REEPERKERRNAGEREN, AFEFERERBEIIEERT
R, PESEREARER LB ERRK. fHEE . NEEBARFEZRNZA
HRER. RIFEESEL “FESAEZNMNRERSEERRIIAL Bk, 2OEEEY
REE, ENPEEREFNELEHHER, UERBEEHENTERERAR, REFE
ERWERE . MBRNERER “TERS®S, LUISHARTSESII “$—RE", £
FERESEAMENSRIEE ; LUSHRIBIBHAZFRESMRS, TinBEHE
FRITER

China’s outstanding traditional culture harbors the deepest spiritual pursuit of the Chinese nation
and represents the unique spirit of the Chinese nation. Ancient Chinese architecture is a unique
architecture system which has the longest history in the most extensive geographical distribution
with distinctive style in the world. By sponsoring the publication of the “Traditional Chinese
Architecture Series” and organizing the photo competition on ancient Chinese architecture, we
hope to push the traditional Chinese architecture out of the dust-laden history and embrace the
general public with a new and fresh image so as to foster the propagation of Chinese traditional
culture. Being inspired to inherit the spirit of a craftsman in ancient times, we aim at “No. 1 in
brewing” with care and precision to produce the best beer which is the most suitable for Chinese
people in terms of health. We also aim at providing the best service for customers by making
perfection more perfect to provide services beyond customers’ expectations.

20084, HNFRBEBELANFERNDESMEFNRIPHART, SEFRE “ERSE
AE——hEHRFARSEESIERR", ARFESERERIFPNAEZE. B20094
F2016%F, HAIAFESRER BTN, 1m0/ \BHESENEZAE, K518
F470F ASM, RitWEIBIE80HRIER, FHEHRFNEBEFZAEEHNFEME
K. IR EESRZ—.

In 2008, we started to work with the Institute of Architectural History and Cultural Heritage
Conservation of Tsinghua University on the “Popularization and Inheritance — Ancient Chinese
Architecture Research and Propagation Cooperation Project”, opening the way for the protection
of ancient Chinese architecture. From 2009 to 2016, we organized eight consecutive sessions of
photo competition on Chinese ancient buildings, which attracted over 4.7 million participants with

more than 8.9 million entries. The competition has become one of the largest photo competitions
with the greatest influence in China.

FHERE ‘SAE - BEUEE - AREFATE.

In 2009, we organized the first “Snow Draft Beer Ingenuity in Craft” photo competition on Chinese ancient buildings.

(AE=EB ) (& (AEFEEER ) (AREAE ) (IER=XRIE ) (AEREER Y (AERERFMEE ( L)) BikETT, BERMELRET!
N EHPEEPRERTE .
Five Books on Ancient Architecture in Beijing ( { it52F4 ) ), including The Forbidden City ( { dt52%2Z21, ) ), Summer Palace ( { It=ERFIE) ),

Temple of Heaven ( { it=Kiz ) ), Beijing Courtyards ( {itz=PU&fz) ) and the Historical Architectural Map of Beijing (Volume 1) ( {dt=#
FHHE (L) ) ), were published and entered the list of “China Classics International” of the State Administration of Press and Publication.

FPER SHHL - BOEES - EBYAE.
In 2010, we organized the second “Snow Draft Beer Ingenuity in Craft” photo competition on Chinese ancient buildings.

(EEABNE(AEREIGNIRE /EERE NZERENAMRRE)) HRAT, ®TH “eEXHETREERESR .

The Chinese Vernacular House series ( { RETL$ ) ), including Northern Residential Buildings ( {dt75ERfE ) ), Zhejiang Residential Buildings
({#MIERE) ), Fujian Residential Buildings ( { f2Z2ERfE ) ), Residential Buildings in Jiangxi and Guangdong ( (32E2R[fE ) ) and Southwest
Residential Buildings ( { FiFgER/E ) ), were published and rated as “The Best Books for Popularization of National Cultural Heritage”.

12 LRRE (208) ARAS 2016 RUHESRERS
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FNE=E ‘EHMLE - BUEE c AEBEAE", W51M60FAS5. HESHERBI 18418,
In 2011, we organized the third “Snow Draft Beer Ingenuity in Craft” photo competition on Chinese ancient buildings,
which attracted over 1.6 million participants with 180,000 entries.

(BB ) (B(FIIZE=EN PR BERER W FEREAZI W E=h218 ) BiRATT, ENESHX EREERFIRA.

The Chinese Ancient Architecture Decoration series ( { Z1fi7a$ ) ), including the Beauty of Gates ( { T JZZ) ), the Patterns of Doors and
Windows ( { EiBZ7E) ), the Carved Beams and Painted Rafters ( { B2&E/#% ) ), the Brick and Stone Carvings ( { #&#A%)) ) and the Philosophy
of Decoration ( { Z£{fZi& ) ), were published. Such books were licensed to be published in traditional Chinese version in Taiwan.

FENENE ‘St - BOEE « SEBEAFE .

In 2012, we organized the fourth “Snow Draft Beer Ingenuity in Craft” photo competition on Chinese ancient buildings.

(HEAB) (E(HEILT) (HEEA) ( GEAER ) ( HEE= ) (EiH2E)) BiRET, ERRPEAZERCEBERE . 1
IR “FEFEEFRERTE,

The Five Books on Ancient Capitals ( { &5&8FR+ ) ), including the Ancient Capital, Beijing ( { &5&84t52 ) ), the Ancient Capital, Luoyang ( (&
#0i&FE ) ), the Ancient Capital, Xi'an ( { &7&B7E% ) ), the Ancient Capital, Nanjing ( { 5£BF52 ) ) and the Philosophy of Decoration ( { iz

i&) ), were published. The books were then awarded the outstanding book award of China University Presses and entered the list of “China
Classics International”.

BB ‘SIHREEFHZE T, FEBIEERNEETE, BRASERNEFSERVRFER.
In 2013, we organized the photo competition with a theme of “Tracing the Society for the Study of Chinese Architecture”

for the first time, aiming to arouse the public awareness for the protection of traditional ancient buildings with more
specific ancient architecture elements.

(EHRB I EAIRREN ). (CREFAREN ). (PEEXREN ). CTEAREN ). (BEFAREN)).

The Five Books on Gardens ( { E#F ) ), including Northern Private Garden ( { 4t75FAZE#L ) ), The Private Garden of Lingnan ( { I4FFAZ
4K ) ), Royal Gardens in China ( { FEI£5E#K ) ), Private Gardens in the South of the Yangtze River ( { JIE3FAZE#L ) ) and Private Gardens
in Fujian and Taiwan ( { B&FAZRE# ) ), were published.

HEEFAEBL “FHENR EB, REITRELERBINEI136HASE, EE(Fm238HRIE.

In 2014, we organized the ancient building photo competition themed “Light and Shadow of Gardens”, which attracted
nearly 1.36 million participants with 2.38 million entries in China and overseas.

HEEFZAEGI SHIL 3, HE78ERTINMA S . EK
X5 REOEE « SR 5EERFEFELRESRE ‘“FEHAR
BRARERSERRINAR — (PEHARFE (E—F ).

In 2015, the ancient building photo competition featured the theme of
“Dougong (3H#t)” and awarded “Ancient Architecture « Inheritance Award (&
Z2(E7%3Z)” and “Ingenuity in Craft + Dougong Award ([E/>E & 3}32)"to 78
photographers in total. We worked with Tsinghua University to publish the sixth
“Traditional Chinese Architecture Series” — the Chinese Ancient Architecture

Map (First Volume) ( { FEIHCEFBE (F—F)) ).

13 HERE (2%) BRAE 2016 RWHSHERE
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HEBEAETL ‘PR T8, HREIRkES
B1125 BB EFERN221hRERIFR, &
FPNE RMEMERERSIA82HE.

In 2016, the theme for the photo competition
on ancient buildings was “Huyou (Fh#)”. The
competition received 2.21 million entries from 1.12
million photography enthusiasts around the world.
In particular, entries in the “Huyou” category even
reached 820,000.

SEERFENFIREFLERE _E(GER
YRIEB., BtE ‘HREBRAMRERSE
ERIEB".

We worked with the School of Architecture of
Tsinghua University to co-publish the Map of the
Ancient Architecture ( ( HEFH#EE ) ) in its second
series, which was also the seventh series of the
“Traditional Chinese Architecture Series”.

BB ERANE. HEAMGIN ‘BEOEE" USHEXRIAEARER, HNEERRNERSER, IEAREEFENN
ZA, ItHERBFFEXAMNBERER, & ‘FOZE" MAZNIZBEREFR, 1E ‘FOEE” SWERBNRE, # ‘EoE
B MALEEBANMKESE, #a) ‘FEOEE” EEAATL St 2ESIHHEREK.

We showcased the beauty of ancient architecture and the idea of “Ingenuity in Craft” reflected in ancient architecture to the public through
various ways so as to facilitate the popularization and inheritance of ancient architecture, allowing the public to see the root of Chinese
culture and allowing the world to see the extensiveness and profoundness of Chinese culture. By incorporating the idea of “Ingenuity

in Craft” into beer brewing and establishing the Snow beer brand “Ingenuity in Craft’, we promoted the idea of “Ingenuity in Craft” at all
levels in CR Beer and valued the spirit of “Ingenuity in Craft” as the common pursuit of the industry and the whole society.

LERE (20%) ARAS 2016 S RERE
China Resources Beer (Holdings) Company Limited 12016 Corporate Spcial Responsibility Report
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Surpass Together

A B AR AR HASF

Keeping on exceeding shareholders’ expectations

19058 E 2 —— BB R EEE49% R (D

Dream of Becoming a Great Country of Beer Brewing— CR Beer's successful acquisition of 49% stake in CRSB

Why

‘WL EERIRE" iR

the Origin of the “Acquisition of CRSB”

IBERIEEZRLN—RERERR, BEAMNEEERZAOTRRNETEER. FERERBEAE, EFEBREREE
EfF LM O SEFSMMERE . RMNBHRELEEEA. RMENEE, EHHERAEEERERE, Bhs
EREHFREX,

Beer is a very popular alcoholic beverage that is one of indispensable consumer goods of our lives and social gatherings. China
is a large beer brewing country but the presence of Chinese beer brands in the international market does not match with China’s

production volume. We are committed to brewing the best beer which suits for Chinese people in order to help China become a
great country of beer brewing and achieve the great rejuvenation of the Chinese nation.



E TR Hp v

roposed Rights Issue

Press @

BRI THRIERR S

Press conference about rights issue

WHAT

‘WL EEIRTEA9% N Bk

the Overview of the “Acquisition of 49% stake in CRSB”

2016108, EAIWYEANheuser-Busch InBev SA/NV (&E#R “ABI” ) 5SSABMiller plc2IREEHIRZH, R
REFBEESWEBES1%RNEM E, SSRKB49%LHEREBRN, KINLHLEER, AREFEES
XIS

In October 2016, leveraging the opportunity of the global consolidation of Anheuser-Busch InBev SA/NV (“ABI”) and SABMiller
plc, we completed the acquisition of 49% stake in CRSB. The acquisition changed CRSB into our wholly-owned subsidiary from
51% stake in CRSB held by us before the acquisition, allowing us to create higher value for shareholders.

[7] WE EE R N Y TAWA AR (=

I EIEEIO% RS 1TFE
the Process of the “Acquisition of 49% stake in CRSB”
2016538, LEHEBSHSABIAAIIY, LUI1612ZETWASABMIller Asia LimitediFELEEHXEBEAI49%M
o HERAMEH, LEEERNME L5 HKRHNESHIBEIA35%. 2016F78, BAHHERHEEIRK
ST B AR S BT . A0 B EABT 11, 73T THIREE R, AR A BERSBEUAN, M
BEBIETBCAMES, HRRHFAFSAEEERARIAERATFHELE, 20165108, LHREsA
e, ESLEREREENTEREN, IIARPERRRISECLRE.
In March 2016, CR Beer announced that it entered into an agreement with ABI to acquire 49% stake in CRSB held by SABMiller
Asia Limited at a consideration of US$1.6 billion. On the date of the announcement, the largest increase of the share price of
CR Beer reached approximately 35% as compared to the closing price of the preceding trading day. In July 2016, the capital
market continued to have good reaction to the acquisition of CR Beer after the Brexit referendum. CR Beer conducted a rights
issue at HK$11.73 per share. Such rights shares were eventually oversubscribed with proceeds of more than HK$9.5 billion. The
rights shares commenced to trade on The Stock Exchange of Hong Kong Limited in August 2016. In October 2016, CR Beer

completed the acquisition and became the full ownership of CRSB such that can implement its development strategy in China
effectively.
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Constantly improving corporate governance

REFRENEREMESINE VRIS #RARGNENSZEEZEMN .. RIIFELEHNRESSER. BEUNGRERNESE, T
Mg NSEEBHESHEEIEEE
Sound governance structure is the important foundation of building an evergreen business and enhancing value for our shareholders. We

constantly promote establishment of the quality Board, emphasize internal control and risk management, continuously enhancing the transparency
of operations and social communications capability of the Company.
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Corporate governance
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Corporate governance mechanism

AR ‘DAUERENTU, EABNFEEEBRKREXZMERATIIES EHMNMR+I ‘&S G TS
BIETFUEAILHEAN AR ETERIERNREREN, HEFTEARRREINUMNE, MURFAZRESAIREIE, P
RE L AT WESHEAVIRENR, FaaEAvIRED THISIENH .

BEFLRFTRIRFEENTFS, FENZERLBENTERS. UESERE. BEERS
WITAEHFEERBE .

We have adopted the Code on Corporate Governance Practices, which almost includes all the code provisions set out in Corporate Governance Code,
Appendix 14 to the Rules Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited, including the implementation details
of the code provisions and certain applicable recommended best practices, to formulate the rules and systems which conform to the Company’s
development, optimize the decision-making manners and systems, and specify the duties and power of different aspects such as decision-making,
execution and monitoring, in order to form an effective division of duties and balancing mechanism.

Hp

. REERSTFWERSSZERR,

The Board manages the businesses of the Company on behalf of the shareholders. The main committees include: Executive Committee, Finance
Committee, Audit Committee, Nomination Committee and Compensation Committee to perform designated duties for the Company.
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Corporate governance culture

BNBFEAE. WERE, BETHTEEWERED. WSARSEEH, BUaMNINEERARRRIZZZ DB, I
[BITIFEFRE, ENRERFNE.
We insist on managing the company according to laws and operating businesses with integrity. Through constantly improving the corporate

governance structure, business development and management innovation, we have established an effective risk management system and mechanism
for communications with investors to practically perform the economic responsibility and fully protect the interests and rights of the shareholders.

EHRBEFERER

Governance of the Board of listing company
SERTARQTROMEN, UFEEWREST. JHFEERENBNIENSESE
BRENEEEHENE, BRATETEINBERNEIZL .

20165, NEEFEHAI102EE, SESBHITES. 22IPITESROZMUZIFIITES, RYIFITESAHLBERESREA
HH—F, mBIEB LMANNEER, RIIFBRZIFNTERHRARRINZRMMZHARATEAR, DIRERITR. 2D
R, BRARKBNERS, 20165F, RREESHBFIIREEZEN, FHGREHEBEEFSMAER “2016FERLEER",
The Board has upheld the core value of the Company and formulated the strategic policies for the Company with the attitude which conforms to the

corporate ethic, sustainable development and efficiency-oriented direction. We strictly practice the corporate governance and strive to enhance the
transparency and the accountability of the directors to ensure the implementation of proper policies and operation approaches.

NERESE, FRERATERIERLS, BhiE

at

In 2016, the Board comprised 10 directors, including three executive directors, two non-executive directors and five independent non-executive
directors. The number of independent non-executive directors was half of the directors of the Board, far exceeding the requirements of the Hong
Kong Listing Rules. Our independent non-executive directors were experienced and well-known from different fields such as accountancy, law,
business and governmental officials. In 2016, the Board held 14 meetings and was, again, awarded Directors of The Year Awards 2016 by the Hong
Kong Institute of Directors.

EFES108ESE
10 Directors of the Board

L
y =t
Y

E

eEIEBNESEAS S TR TIREE . IRIZIFMITEELL
HARRNEWERINRAEEREEN, EFSTAOERITAR

“Directors of CR Beer command diverse experience and expertise.
Advice from the INEDs, who are knowledgeable in corporate governance,
is always carefully noted and followed up. Playing an active role in

LR, EEENEERIERNNSHAE, LEEETE
2ERIRRINELEY, BEEAISIINA TR . EFSEILHMSE
dlER, RREL=E. 7

— BBEFFRITHE
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corporate governance, the Board has successfully guided the Company
in its strategic development, helping it to navigate through successful
transformation over the past two years. Committed to best corporate
governance practices, the Board merits the Award.”

——the Panel of Judges of the Hong Kong Institute of Directors
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Risk management mechanism

EEESF
Management philosophy

A

BENE BEER

Management regulations Management procedures

%ﬂﬁ%"— Management philosophy
X EBREWEGFTHHRIN—ED, RIMEIBWEEIEBIENINEEERARR, FHORENGRITT SN, i8R A)7E
ZEKTRERHIE, BREXNOMAR. EBTEER. EAMBRBARNAMESEFERNERTIC. RE,

Risk management is an integral part of corporate governance. We strive to set up an effective and efficient risk management system in order
to reduce the possibility and influence of risk occurrence. We also rigidly implement the decision-making policy of “Three Importance and One
Greatness” to solve problems regarding the decision-making of significant problems, the appointment and dismissal of important leaders, the
significant project investment decisions and the proceeds of significant capital with group discussion and decision making.

EIRHE Management regulations

BIIFETENGEERIE, RARNSRNKEKE, SIEFHFEHIITUSEREGE, IBBABUSIEIIRESR ; RAMH T
IREEERNE, BRIRESEIRE, #PFHRALSME ; BIOCENKRHEES]. KEREERRBEEETG . TZCERKRS
WREAESZFERH(ARHLEREERASITIRE ), BB KIBCEREDNAEAING .

We have continuously improved various regulations of risk management, enhanced the risk resisting capability of the Company, formulated and
constantly implemented the financial management system, and strengthened the financial regulations and the process monitoring and controls of
the Company. We have issued regulations on dividend payout management to specify the duties of dividend payout management, maintain and
enhance the value of the Company. We have also established the Guideline for Prevention and Control of Exchange Rate Risk, the Risk Alert in

Advance Indicator and the Daily Monitoring and Control Mechanism, optimized the analysis model of exchange rate risk and issued Analysis Report
on Exchange Rate Risk of Renminbi quarterly, which effectively avoid the uncertainty risk of the exchange rate in the medium to long term.

%Efiﬁ Management procedures
BB ELEN AT S EREREENEUXEEIRER, #5. DFFRESHNE, RERENE.

We identify, analyze and reduce various risks to protect shareholders’ value by building up the corporate risk management procedures to adapt to
the business development and operations of the Company.
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FEFE— : iRBIXIBE Step I: Risk identifications

FANWERBFHHERBXEAANLLSIK, FEFER, QWSR2 SREEMHEENLHITICN, B, o
. ERENBEAIDT eI, FARWSBETHTWSMNEITE, BASICRMATRING, FEREX AL
RN EIRRRE . FWSRTHGIEB RG], LMREFEHTXEIRBIFCR .

We incorporate risk management into our business planning. At the end of each year, the Company undertakes review of the potential
risks which fall within the business and operation areas of various business units, performing risk mapping, analysis and evaluation of
the probability of occurrence and impact of risks. Identified risks are reported together with the explanation of its nature and proposed

risk management strategies to the Company during the business plan review session of the business units at the beginning of each
year. Our regular reporting system of the business unit also facilitates ongoing risk identification and the reporting of risks.

EBEZ : ot THEHREENXE Step II: Risk analysis, evaluation and mitigation

REIXESS, EENNESREATRAESTRENGSHNTEMERBERLN . RENSKRSRHRE™EREERIX
b, KIRIMANIE ., ReSEABERITBENENGERRER, HITEXTH . ERITTEIH RN, SEREEHITA
A, MEFITIIEF, FIRENGSTENFE, BRUSKERENRE.

When risks are identified, the assigned risk owner is responsible for analyzing the probability of their occurrence and potential impact.
Priority will be given to risks with high probability and serious negative impact. The risk owner then designs appropriate procedures and

actions for risk mitigation and acts accordingly. Implementation cost is also taken into account when devising the action plan. During
the implementation, we also emphasize the balance of risks and benefits to ensure long term business success.

EBE= . XS REHIFEM Step lll: Risk monitoring and performance evaluation

SRENBZRYIRAN . O TEREEERE, AU SBTESERCRINEICRITGER. AEERE—NEEER
£, BANETBsERE RS EIEENERNANKG SRR AEBEEGIE . BHitEl &N XGEERNIERSHT
ImIzieny, MERENGSRRESENNEIRINEZTE), DYIERES SRS HATRRAEH .

After risk identification, analysis, evaluation and mitigation, the business units submit evaluation reports through the regular reporting
mechanism. To prevent the same risks from occurring again, preventive actions and procedures to improve operational efficiency are
also incorporated into the risk management and internal control systems. The Internal Audit Department needs to undertake independent

reviews on risk management and internal control systems, and the management is responsible for ensuring appropriate actions which
are taken to rectify any control deficiencies highlighted in the audit reports within a reasonable period of time.

D 22| case

B ERHE R BX SRR BTN IE
Risk governance and internal control assessment project of selling expenses of CRSB

FIIHEZRR, CESHEBEFRENGSIENR IETNIE, SHERETITNEEHERRERE. REEE. KinEE.
EEE. ZEZEEE. FaslE. M FUSRE LERREMFENXE, RIEThERGEEE NGNS
I, TENE. FEEXK.

With respect to selling expenses, CRSB initiated and implemented risk governance and internal control assessment project, aiming
to monitor and evaluate the management flaws and risk in various business procedures such as sales policy management, channel
management, point-of-sales management, operational management, expenses accounting management, product management and market

promotions. It also aimed to formulate rectification and risks counter-measures according to the evaluation results to improve the internal
controls and reduce risks.
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Communications with shareholders

HAWIERERFAMBEN, RIEPITERFRREREBUMEZRE

RABINE, AE. B, 2EOREFRIEELTTRKER

R.IBERANRERISEKEBR, ETRFAFELSDNEERER, FEERREYATNERSED .

To protect the shareholders’ rights to know in practice, we maintain our active execution of an effective mechanism for multi-channel communications
with shareholders and the investment community and disclose our significant strategic decisions, operational performance and significant business
development to the investment community fairly, objectively and comprehensively, enabling the shareholders to evaluate the operation and
performance of the Company and constantly increase their trust and confidence in the Company.

HLHEEBFHRREBRE
Analyst briefing to investors of CR Beer

20165, FHM158F1,4002 DT RIMNESEEFHITLIZ50R=
H, BMNERZEXRSEANNERIIMNSEZ BN REE, &
ZOFRE (MM ER ) HEME “RERZTEXRREL,

In 2016, we conducted about 350 meetings with approximately 1,400
analysts and fund managers. We constantly drew praise for our
outstanding performance in investor relations, and we were named

Best Investor Relations Company by Corporate Governance Asia for
the sixth consecutive year.

YER—BINRHEERDITR, HESHBIRBITREELSNF
ko BRTREBHOAEIE, SEREMNASREBEHNSIETIE
NEEREZI, SHRERNESRAELERZIERFHED L,
PSSR F IR AR, S HBEaEEMmimEHET
MBHENENRKL. 7

—— EMESERER D TRLITIT(Tina Long)
“As an analyst in the consumer goods sector at foreign-funded
institutions, | have made contact with CR Beer for almost 8 years.
In addition to the steady performance, the comprehensive and
sound governance system of the Company and the forward-looking
management, the most impressive point of CR Beer to me is that
the Company always bears the shareholders in mind, practically and

constantly protects the shareholders’ interests and strives to maximize
the shareholders’ value through reasonable and effective measures.”

——Tina Long, consumer goods analyst at Merrill Lynch
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FIRN PHIRE

Annual and interim reports

A SERERE

Corporate social responsibility reports

REES ( LI ) X PIRE AT 1R B RV
Information required to be disclosed under the Hong Kong Listing Rules
and the laws

EYVES =PIk AL =

Reports to regulatory authorities

REFEFA=

Annual general meetings
RAETIRS
Analyst briefings to investors

KBNS WIEN
Roadshows and visits

HEEREREN TN, B EEETE
Other channels for information disclosure, such as the Company’s
website and responses to investors’ enquiries

HKloD
Annual Dinner

EEEEFFAFHREE “2016FENR
HEEART AukEt|
The Hong Kong Institute of Directors Annual

Dinner cum Presentation Ceremony of
Directors of the Year Awards 2016
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Sound operation

AR REES, H—2 R RS2SR, hinihEsE
DREWMERRED, FEFRIISZHH, HELIEEY
E, ¥OFEAYmERE. FREAESHL. 2016F£F 5%
FEEM AN AE286.9427T, BFERIEFSMART14.1912
TC. 20165, BFELIRHE 1728 TH, BEEVFNE
FEME—; EZEMHEREERE, minmiiEsia
TESR; FEMNTmEs, £FEATHHEENEE2015
FRA2.3% ; mMERAZEART1,099.68127T, #2016
FHELS00FENMERE ) HHTIEHEIIE28(L. BE20165FF
[, SRR B2 HIARI8E, EBHhFERM2NE. M.
Biak, Fr788492,20065FF .

We keep on deepening the development strategies, further
enhancing the capabilities on brand building, market and
corporate culture expansion, and improving business and
operational efficiency to realize the maximization of efficiency
and premiumization of product mix. The revenue and total profit
before taxation for 2016 amounted to RMB28.694 billion and
RMB1.419 billion, respectively. In 2016, the beer sales volume
amounted to 11.72 million kiloliters, and ranked number 1 in the
China’s market for the 11th consecutive year. The market shares
increased by approximately 1 percentage point due to tailored
sales strategies to the local market. We constantly optimized our
product mix, which led to an increase in overall average selling
price in 2016 by 2.3% as compared to 2015. The brand value
increased to RMB109.968 billion, ranking 28th in China’s 500 Most
Valuable Brands 2016. As at the end of 2016, CR Beer operated
98 breweries in 25 provinces, directly administered municipalities
and autonomous regions in mainland China, with an aggregate
annual production capacity of approximately 22 million kiloliters.
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Integrity compliance

BNLERAEH. HE. ™E. RENSEXKIZD, Rkl
Tl SFEEH. BEEE NES, BYSEARERNE
HE. ZHTEE). NizEE. NEEBEZRSNERIEF
RIPNEEEREIR ; BEFEEIGE. $IEFN. RIRFN
EME, MWEXUSHRUARETE, WZENER,

We see the compliance, prudent, rigorous and systematic management
culture as our core value, and actively put our values “Corporate
Compliance and Business Integrity” into practice. We enhance the
employees’ awareness of risk management and control by means of
constant moral and ethical education, case study training, internal control
and self-assessment, and risk management seminars. We provide the
employees in relevant positions with training through different programs
including special inspection, system assessment and internal control
assessment, in order to strengthen their compliance awareness.

ST T
CRSB Xiangxi factory

0 I
ERSRRE LT
CRSB Shanghai factory
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Brew Together

S A ME
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EERSMNE, HARATWHIE, MRS
&%, R “B—RE" ENEBEEORE, T
TEESRETERR, FRETENEREE
NEFIRE, SRABBERBEMRERTERN
FmEikE, #EAEMNRREEE.

Adhering to the “spirit of craftsmanship”, we value
quality and efficiency, strive for professionalism and
standard, and reinforce innovation and promotion. We
carry out “No. 1 in Brewing” activities to transmit the
quality of craftsmanship, constantly improve our quality
management system, and strictly comply with various
food safety and production standards, in order to
provide consumers with much more reliable and high
quality products and services, and maintain the quality
reputation of the Company.

64
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Confidence from being “No. 1”

Why

WHAT

WHAT

[1%-2.5 \Y- =2} N
E—ERIE" RYEIR

the origin of “No. 1 in Brewing”

IES AR ST RAEREREZ—, a Am RS LIRSt . FOIBNFRELREEE A KA.

mERFNEE, SEEEREERENR, FEANERREREHENZES, BRERSZIEESET.

Beer is one of the most popular alcoholic drinks in different places of the world, and it can make people feel relaxed and joyful.

We are committed to brewing domestically popular and high-quality beer products, and promoting the knowledge of brewing

beer as much as we can. We hope that the people can experience the culture behind the beer while enjoying the sweet and
mellow beer products.

[13 Ay ”

F—ERIE" B4
what is “No. 1 in Brewing”
‘EBE - BERE REEBENRMESZ—, T2014FF BB . BEOHSARTFRABVTEESHERE
REFL, ILEBEESHRREEERRBEEEES —ERNRN . WEAENE—ML. MRRAORBER. X
EPNEZ RSN
“Snow — No. 1 in Brewing” is one of the brand activities of CR Beer, and has commenced since 2014. Our factories with
distinct features across the country are open to the public so that the consumers can physically experience the secrets behind

CRSB’s No. 1 sales volume in China, which are the single-minded obsession with beer, the ultimate pursuit of quality, and the
undertaking of responsibility to the well-being of the Chinese.

“E—ERE” T sEl

how to realize “No. 1 in Brewing”

20165, HAVHEARMEAYEZEESMASNT L8 BHFMERNTI .

FELBI, LESREEN WEEE — BERHSEN, SRkEFBNAFENHTER), FARE ‘—F_FE
=2"HNmBZE, BERAFEREHEBEINRME, FRIREIREEANUFRIEE. EB0 T, BiIIsREnE
SNMEESEIRB T SERTRKE ENEBRIMERNE. 2O T . XIGEA ERNE B ER KRR
EiRERS, RIENPTSES, HERESERER ; MEBRIMRU I E2ZXRINRE, ERBIFARLMR
BREFENEART, AL, RIEEERERTHEMNETEHIRS . T (XB0RERTL, FE150FKS
E=EBd16aBMiEHESEREZS T 18N EK XKWL EMRBEESTT. 81 AT ERHI00S 12
L RE1,000R1MSH . BEH5002RI8 1L, FremETMIEST40AMIEBERIZE RS,

In 2016, we invited consumers from different fields to visit the factories of the Company in Shanghai, Tonghua and Xiangxi.

In Shanghai factory, the “state-level beer taste testers” of CRSB, the state-level sommeliers interacted with the university
students from Hong Kong. In addition to explaining the ways to taste beer in detail, the sommeliers also took up the beer
identification challenge mounted by university students to identify 4 types of beer which taste extremely similar to each other. In
Tonghua factory, the visitors were led to the core process of the package sector which takes only 9.2 seconds to complete the
process from bottle filling to labeling on the assembly line in a CRSB factory. Within such a short period of time, every bottle
filling requires the maximum isolation of oxygen to ensure the cleanliness of the internal air and prevent bacteria from getting
into alcohol. Also, only 1 to 2 millimeter error for each time of labeling can be allowed, which requires the operators to have
sound basic skills. In Xiangxi factory, we demonstrated the newly established production control system to the consumers. There
was only over 90 staff in a central control room of 150 square meters to control all the production sectors of the factory, which
covered an area equivalent to 18 football pitches, with 16 computers. Every shift needed to complete over 300 procedural steps,
set up over 1,000 parameters, and control the valve movement for over 500 times, to complete the brewing of wort for 450,000
bottles of beer.

“kk—_ \Y- =%t 1N 2 b~

F—ERIE” RKEE

the prospect of “No. 1 in Brewing”

BANEEMEEFRCLH. FUll. R, B8 B, MHESHNTT . £k, RIOFEFRESHNIL], ILESHEE
BZ RS BN .. HMNBEES— D AMNERESER, MOFILEHEBIINEEERRINITE—1F, H
BENOHSAR TRV B, TRERBNEBELEEN “‘BE" EE.

The factories in Shenyang, Hangzhou, Dongguan, Shanghai, Tonghua and Xiangxi have been gradually opened to the public.
Looking forward, we hope to have more factories open to the public, enabling more consumers to experience the enchantment
of “No. 1 in Brewing”. We insist on meeting higher requirement in every sector, and strive to make the beer tasted by customers

as fresh as just brewed. Customers’ satisfaction helps us achieve the “No. 1” and encourages us to brew beer with more “self-
confidence”.
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“No. 1 in Brewing” activity in

Tonghua factory

WAL “SE—ERIE” iEEh
“No. 1 in Brewing” activity in
Xiangxi factory

EBTT ‘& &
“No. 1 in Brewing” activity in
Shanghai factory
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The First Quality

NEFREZE MONFRERNNED . RMNBSEHRSEERR. TEREE
iR BIETR . BORSEHDUEERERERERR, BEETmRENAES L.

It is always our mission to provide the customers with safe and reliable products. We have
constituted a comprehensive quality assurance system through boosting quality management

system, improving production safety standards, innovating research and development and
providing careful services, and always prioritize the product quality.

EmZeEE

Food safety management
BN—ERESNK. HEA MECHBZESMIATEARNERLE2ARER, ETEEARIMELE, S8ERREHKR
(1ISO9001). BERLEEBEAR(1S022000)%F, HIE(ER2EEME)N (BREFBRAIEENE ). ( ERLXESHLIINE ),
B EREF RIS SRR AR E TR

BITMSEINRERRLeITiRE R, BY ‘B - Xig - T/ WeERRe=REEIE, TE2EETT SHEENE, s, #E.
KR, DI, off. EREENTFUSEE, DRIESMBEREMRERL. 20165, LEERRE~RRESEE100%, EXRE
BRESHEAIEE100% ; CRSHRBEREREIRDIILRE. INIRE. SGERE1TD, BW2015F6MRES, ®RF7MENTRER.
We have always improved various quality standard systems and food safety system in a systematic, scientific and standardized way. We have
carried out the certification works for the management systems including quality management system (1ISO9001) and food safety management
system (1SO22000), formulated the Food Safety Management Regulations, the General Hygienic Standard for Food Production and the Preliminary

Plan for Emergency Response to Food Safety Incidents to build up a corporate internal monitoring and management standard which covers the key
control points of the production chain.

FREL 2| Safety training

We have also constantly strengthened the procedural management and control on food safety, set up the 3-level management and control mechanism
of “headquarters-regions-factories” for food safety, perfected the information management mechanism of manufacturing factories, and entirely
controlled all sectors including site selection, cultivation, harvesting, processing, storage and transportation, in order to effectively trace the source
of food production. In 2016, CRSB products had a 100% pass rate both in the quality test and the spot tests run by the National Safety Supervision
and Inspection, respectively. The scores of the comparable quality, packaging quality and integrated quality of CRSB internal control indicators were
higher than those in 2015, maintaining the high product quality.

BERZeEr-8E ZEEFIRAN

Food production safety management AEFE
HAVEE DUANE, ZERE WERRLEFERES, BNTRARIRSE 5 5295_
FEREER, HRTEMHZSTIFRE, 2016F, LHSEREZSEFBANARD ) 7o
5,629770, FERRIZEHEZIINT0EN, BXHREHE147RN, ZEUER RMB55.29 million in production safety
YM91,551 R, e EFIBEZE100%.

= [ PAN =43z
We adhere to a “people-oriented and safety-first” management philosophy of food production )'_'\Iﬁ'_:Ejiﬁz =] j:|:| 'LJH
safety, and are committed to enhancing the employees’ sense of responsibility regarding
production safety and providing a safe working environment for employees. In 2016, CRSB 7OEi¥Hg

invested RMB55.29 million in production safety for carrying out a 700,000-hour safety training for
the staff, and a 140,000-hour training for related parties. 191,551 participants attended the safety
training and the coverage rate of the safety training reached 100%.

700,000-hour safety training for the staff

BXSLEHE

1475 =

140,000-hour training for related parties

ZEHEE
P 191,551
RIBEM RS 1 00 A)Eﬁﬁ

191,551 participants attended the safety training
and the coverage rate of the safety training
reached 100%

Quality assurance of raw materials
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The First Innovation

DAVSEIFEEERERE, RS —RKiD. RNBEURFEERMAES, LHEHHE ?jj—fl‘j TR EE B R ARG FE
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BAARM39,80057T-

Innovation is the most important force to drive an enterprise into sustainable and healthy development. We stick to scientific development concept
and regard market demand as the direction to consistently enhance the innovation system of management and technology, optimize the innovative

platform, boost the industrialization of the innovation achievements, comprehensively enhance the core competence of the enterprise, and promote
the progress of the entire beer industry. In 2016, CRSB invested RMB398 million in technology or R&D.

I=pEaelb

Management innovation

BNLETEER—RERLEFE NBEiR, EHEHERTES50MTE. SIEBEl
SHKE, BLM M EENSEN, REEBRAREEFAMRTRERRE, #Y
“FWT -l - X RR, 2R EDBESEETERMARELE, RIBEEIEX
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EEE, B ‘+=0" HEEBATIENSE. BENSLEE., training
We aim to build CR Beer as a world renowned beer production enterprise, so we have made every

effort to managemenF refomT and innovation. We have formulated lean management strategies, o i w
driven management innovation from top to bottom of the company, changed the management

approach of management level and the development and skills of the employees, built up the culture

“evaluation-training-culture” system, and promoted the application of lean management in daily
works in all aspects for the purpose of enhancing the lean management level and the operational
efficiency of the Company.

The implementation of management reform requires strong support of informatization. We center %Uﬁ_‘z

on the IT strategic plans of China Resources (Holdings) Company Limited (“CRH”) to effectively

conduct the innovative informatization works, propel the construction of innovative platform, and '-E'IE-' HE:E
constantly improve the operational capability of the system in various aspects such as operating

efficiency, stability, safety and flexibility, thus strengthening the service capability and service level “ + = E ,,

of informatization. We have formulated the “Thirteenth Five-Year” Informatization Strategic Plans —

of CRSB to specify the direction, approach and implementation works regarding informatization = >
during the “Thirteenth Five-Year” with the “insistence on innovative application” oriented guiding ng&mﬁ*ﬂﬂj
ideology. We have formulated the “Thirteenth

Five-Year” Informatization Strategic

;ﬁ*i&ﬂ; Plans of CRSB to specify the
direction
Advanced technology

BN OTEIEACH, EDTIWELSHESHARERE. 20165, HIIEHFT
FETRAFRSEIFME, FHRFEMEIN, HhRERFRENN BE - aUERsS
. AEEMC SR BRARRAR TIRmE” A .

We are committed to promote the progress of the industry and our own sustainable development
through technological innovation. In 2016, we organized and completed numerous technology
development and innovation projects, and won the relevant awards. The most representative
project was the “Efficient, high quality recycling and utilization of carbon dioxide in beer
manufacture and its demonstration project’(IEE _ S MW=, LRRERIWSH) B AT AL

ERE).
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“Efficient, high quality recycling and utilization
of carbon dioxide in beer manufacture and its
demonstration” Project

ZINE B E — SO ERTFERE, aEESaEIFEAR. 2
REIWAMBSEMRKA, HINFRREE —SMKREIKIF AR AR, =
NEHPEREERE, EiRE A MREIKAIKEE. MO NS R
TelFR, BEBRARNIM RSN s .

MBI £z E, FHREZBBE130G T, FiE ATTXE
MRIT, FPEEBEE300hT; EBI) LEzER, “8%
AR EIRS40%, —SNUKRERBEETNES.7F5x /T, FRED
SINEZEMEFER130R BT, 20165, ZMBFRKFEBUIHSRZE
RARHEER—FK,

The project successfully revolved the technology bottleneck of recycling and
cleansing of carbon dioxide from beer through building the balance model of carbon
dioxide recycling and utilization, oxygen monitoring and self-controlled purification
technology, and hierarchical recycling and utilization and direct supply technology. In
addition to effectively reducing energy consumption, the project set an example for
enhancing the carbon dioxide recycling yield and reducing carbon emission, resulting
in greater environmental benefits and social benefits.

Upon the implementation of the project in Shenyang factory, over RMB1.3 million
of energy consumption expenses is saved for the factory every year. 11 factories in
Liaoning have also implemented the project and saved over RMB3 million of energy
consumption expenses for each year. Upon the implementation of the project in
Shanghai factory, the recycling yield of carbon dioxide has increased by 40%, the
carbon dioxide consumption has decreased by 3.7 kilograms/kiloliter, and the charges
on external purchase of carbon dioxide decreased by over RMB1.3 million for each
year. In 2016, the project won the Scientific and Technological Progress Award (First
Prize) of China Alcoholic Drinks Association.

PEBVHEERBRESERR (1K) &L
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Over RMB1.3 million of energy
consumption is saved for Shenyang
factory every year
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11 factories in Liaoning have also
implemented the project
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Save over RMB3 million of energy
consumption expenses for each year
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40%

The recycling yield of carbon
dioxide has increased by 40%
in Shanghai factory
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Receiving the Scientific and
Technological Progress Award
(First Prize) of China Alcoholic
Drinks Association
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We has also consistently conducted innovative research on consumers’
taste to study and develop diversified and unique products, enriching
the product category and meeting requirement of various customers. We
successfully launched new products such as “Cider” (EEREE) and “Snow-Ale
beer’ (£ + Z/RIEE) in 2016 by adopting the more advanced brewing
technologies, innovative taste fusion and distinct outlook design. “Snow-Ale
beer” (£7¢ - Z/RIE/H) even won the 2016 Qing Zhuo Awards Top 10 of
China Alcoholic Drinks Association for its faint scent, mellow flavor and
simple design style.
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First Class Services

ERQiE

Customer communication

RIFNEFRSKERSI0PE, QB RELSEEE ZENEEWEINS . HNBIFLUDBERMN, URENE, FEhE
SHE#HZNPBERE, EURESSHNHHIDFRERMRS, TREFEN ; TR ‘S - FRE" BR2RWEY, BR5HE

EWE,

Maintaining sufficient communications is vital to the provision of excellent customer services. Communication also forms a two-way supervisory system
between the Company and its customers. We strive to promote information exchange through communication, and facilitate improvement through
information exchange. We continue to expand the communication channels with customers, and establish a sound and effective swift response
system to market complaints to collect customers’ opinions. We also launch an experience campaign for our customers, namely “Snow — No. 1 in

Brewing”, which strengthen our interaction with customers.

EOIRSS
Devoted services

BIIRENER, Fh2ES HH, &
BIE. B, NEEEHIHEREI T
B, BIXRSMHERHPREIHTR
£, NI BIREBEERRERSITMN
ER, PWRE, ARREMEED.

We assign inspectors to collect random beer
samples at hotels, supermarkets, stores, etc.
in cities across China. The beer samples
will be delivered to the headquarters for
tasting analysis by state-level sommeliers.
Subsequently, based on the different quality
assessment results at retail outlets, each
factory analyzes the reasons behind, and
launches corresponding quality improvement
campaign.

BRIk

Customer complaints

BOSTHEG(FRIOMAMEEENRE ). (FREBIFEEEEHE), BRE™mRE
RUARSAX SRR, BN UIRREHRTEE. S, ®REFmSRSRE.
BAOINELSMIFEMATREERS, BREBRIFRINRERERERR, SRS
. MHRIEEIE, MRSk REFREUBREER, AEFRMEMES R ; 1058
iR EYE], BRA—IRSHEN, FRE ‘NEHREFRREEE, BE~ R
RBIFIRSINE , BAZEFHEE. 20165, EESEIREREKEFRIF28,33614F,
2b1E=299.98% o

We have formulated and issued the Administrative Rules on Compensation for Product Complaints
and the Information Management System for Product Complaints, which solved the problems
encountered by stakeholders due to product issues. Meanwhile, in response to the reasons
behind the product issues, we conduct self-inspection and improvement so as to ensure the good
quality of our products and services. We continue to improve product quality services from the
supply side. The complaint rate of contaminated beer will be accounted under quality assessment.
We mitigate the potential risk of producing contaminated beer in the first place by changing
the recycling methods and optimizing the source management of beer bottles, thereby offering
products with better quality for customers. We also strengthen our product complaint handling
mechanism and establish a central service team. We have launched the innovative service
project, namely “Trace back from the customer end so as to reduce product complaints”, aiming
to improve customer satisfaction. In 2016, CRSB received 28,336 complaints from customers,
with a handling rate of 99.98%.
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Investigator conducts beer checking
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Received 28,336 complaints from
customers, with a handling rate of
99.98%
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Challenge Together

HAIRIFEHER
EFINE
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We adhere to the environmental protection idea of “Be Part of the Environment
and Build Up Green Ecological Civilization” of CRH, insist on green development,
participate in establishing circular economy industrial park, continuously improve
environmental management system, increase investment in energy conservation,
and enhance public awareness regarding to environmental protection. While
being committed to achieving outstanding operational performance, we keep
on reducing the effect on the environment and promote sustainable corporate
development.
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Entering the new era of circular economy

R e g 3 - = :
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Illustration of Guangxi
Hezhou CR Circular
Economy Industrial
Demonstrative Park

1] P N bA = — K N
Wh RN ERBEREF R AR

VA The Origin of “Guangxi Hezhou CR Circular Economy Industrial Park” (/" P58 M4 EIRE %=
Ak )
SRR E R M ERAFERRIZ O, BEER “SIBIT” SR N ERRBIRZ—. FIIFR
HTIRZRE SENY RS EREREAY T, EEEEFAIENER, RREETELAhELRE, EEWULI
TIRERHE. BRI, FEEFARSESERNIXR,
Climate change has become a core topic affecting the sustainable development of the world, and the United Nations has listed
“Climate Action” as one of the 17 sustainable development targets. We constantly explore the actions we can take to cope with
the environmental problems. While creating the economic benefits, we actively promote the synergetic development of different

industries in order to achieve energy conservation and emission reduction, environmental protection, and balance between economic
development and ecological construction in a more efficient way.

WHAT ‘TrREMNEREREFFLET 24
What is “Guangxi Hezhou CR Circular Economy Industrial Park”
IERMNEEEREF U EREEERALRZEES ST EVERRS, KEISEWHEITE, BYRIFMEIRER
EREANEIE, BENMNIMEEAMNETKE. = ERE mEl. BB, SR NEREFLRE
Sk, BISHER B - KR - BB ARNEIREFTWEE, FAEFWEEFPIEERKEL, SISHRY
TH

Guangxi Hezhou CR Circular Economy Industrial Park is jointly established by CRH, which has leveraged its advantage of diversified
enterprise resources, and external enterprises. It is a brand new, innovative circular economic development mode, as well as a self-
challenge in response to climate change. The industry park enables the waste produced from different industries to be absorbed and
transformed by them and reached no-pollutant emissions by constructing an industry chain of circular economy composed of “power
plant — cement plant — beer factory” according to the circular economic development requirements of “reduction, reuse and resources”.

TrERIMNEREREFFE" n{ascm

Ways to Realize “Guangxi Hezhou CR Circular Economy Industrial Park”
EMEFUVENEEESREE T MBKRESHALINESREITEERAE, EEAEBHENTEE. SFIA. KHEF
M. MEFLER, EERERL ARk, B, Z25KE8B) ; FENRERLT . SRR (ERErF=ER
ZaFE ; SEERKERBRTRAAX ; FENBEE. EESENERER, RSB EEARTISHMFEL
FA. mIEEESHEFHEEEITRE29.29518, T/K785ME, KKMIESR2635E, BFRHE S HK273h
. ZEMAm26 8. [EN4,2500

Our CRSB factory project in the industrial park relies on advanced technologies to achieve energy conservation and emission reduction of
our equipment and low consumption, high utilization and low emissions from internal operation. In the industry park, the water, electricity
and steam required for the production in the CRSB factory come from power plants; the waste of diatomite and sludge from production
are comprehensively utilized by cement plants as raw materials; the water after processing is used as cooling water for power plants;
and the distiller’s grains and waste yeast are used as feed ingredients. No-pollutant emission and recycling are basically achieved among
different industry chains. During the operating period, the industrial park can save energy and reduce consumption of 292,900 tons of
standard coal, save 780,000 tons of water, process and recycle 2.63 million tons of waste water every year. It can also reduce emission
of carbon dioxide of 2.73 million tons, sulfur dioxide of 260,000 tons and nitrogen oxide of 4,250 tons every year.
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The prospects of “Circular Economy Model”

AR BN R g L ERERN AT, RN RESSERERAERNMUARNBEREF~IERE, §&EL
FEEESRERE T RS AUEEFRER, RIREBTERES, SUSENRARE. KK, HIIBRETE
RAOMHER R SR IMETHNEREES, FEIRFRRICE, MAFRHES TR TR, RSN I ZNRELS
HAYEEE .

By reference to the operating mode of Guangxi Hezhou CR Circular Economy Industrial Park as a model, we, again, are deeply
engaged in the circular economy industrial parks in Guizhou and Shanxi organized by CRH, aiming to fulfill the functions of the
factory of CRSB in the industry chain of a circular economy, actively perform a circular economy and realize green environmental
protection development. Looking forward, we will continue to endeavor to challenge ourselves in response to environmental

changes, enhance energy efficiency, and introduce and promote measures for reducing the carbon footprints of products, services
and working procedures.

SR

Environmental protection

WHAT

MEHAFEREIOKERERIR, HMPAERHITFEAREES, SMEEERERTAUBRSITHMALVSRE, TERIME
BIMRIES, BT WS EENIE~ERIF0 .
Environmental sustainability is a prerequisite for the sustainable development of a company. Adhering to the philosophy of maintaining sustainable

development, we incorporate the policies and activities of environmental management and resources conservation into our business development.
We spare no effort to promote environmental protection concepts, and strive to continuously minimize the impacts of operations on the environment.

TEREi=

System establishment

BIIMCELIMBRIPSRE, B ‘S8, KNS I
ZRIMREIBARR, FHNERBISRERE, SIERENEEMHt
Mg, TEMRSGIE. W, MERR . @UWRERPT
BERHRTMILE, FEFREFMEITHSHETIF, RBARRR
PEEKE,

We actively implement environmental protection management
accountability, and have established a sound three-level environmental
management system comprising of the headquarters, regional offices
and factories. In addition, we have formulated the plan for environmental
emergencies and optimized our statistics, monitor and alert system in Sl i 1 S « PR
relation to environmental protection. We have established evaluation FRERREMAAEL "HRNEE" Se=
system for environmental protection, energy conservation and emission “World Environment Day” promotional board in CRSB
reduction, carried out constant systematic assessment and improvement Xiangxi factory

works, and promoted the management level of environmental protection.

EE SEEN

W

Environmental protection training

NSRBI WEZIERE, RASFEEXSE TMEERPES, BAARMERIFER, BFEEERFINE. RINS 53
FHEFMER". ‘2EDREER Rk ‘2BERA" S0 2ENRET SEHEE) ; BRFXS NESRSPUFRMERPE .

Through building up different channels, we strive to promote environmental protection concepts to stakeholders, enhance public awareness regarding
to environmental protection, and create a better environment. We have participated in numerous national promotion and education campaigns

regarding environmental protection, such as “World Environment Day”, “National Energy Conservation Week” and “National Low Carbon Day”. We
also organized and supported our subsidiaries in conducting trainings on environmental protection.
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Green office

BNVESTRMP R, BINRBNMERS, RIDERRELERE. WHELERADREDU(OA)RGEEH . BRI HEREEN RN
1B, EHRGAEEREEY), =S FIRIE SR SRDNEERE ; FEIEH=E. BIBEEER, R ERERE.

We promote paperless office and have established an office automation system. Various reports and documents at different departments of the
Company are signed and approved through the office automation (OA) system. We adhere to creating a green office environment. Green plants

are placed at workplace, which help purify the air. We actively promote centralized office and public office equipment and facilities. In addition, we
strictly control the use of air conditioning, lighting and other equipment, thereby lowering energy consumption at the office.

IKEFIRIRIP

Water resources protection

KREFESENFHRRIBRZ— . FAVREIBRKZRERF, EBT K FERAFENZESERE, BISIARE, 7
EXENIMNEIK. RENmBEDRFIBE. BUY XA, B RERREE . 20166, FESHEER~mKERL TE4.3%.

Water is one of the essential resources for production and operations. We continue to strengthen water resources protection, and focus on the
accounting and management of water balance and heat balance at factories. We have optimized the use by quality classification, recycling and

reduction in consumption and waste of internal and external water and heat energy in workshops through systems upgrade. In 2016, water
consumption per unit product of CRSB was reduced by 4.3% as compared with last year.

FeTI

Green factories

BATESEMREL kit @IRNENESHEISHNEM, FEEL 9RESIR
REIOINERHATINE, BIEAFUIR. SIEHAHR(E~T ZHIE), LE
SH REEE . BEEF MRITEN, 2RI BH2AEBERNL SR ER .. i
TEESBIMETHEIRISR, FRIKBEKERHITASAERZE

We focus on minimizing the impacts of site selection and construction of our factories on
surrounding areas. The construction of all new factories can only commenced after passing
the environmental assessments as required by local environmental departments. We have

formulated and issued the Standards for Design of a Production Plant, with “no pollution, low
energy consumption and clean production” as the principle of design, pursuant to which there will

LHESEEERIN T
be no polluting enterprise within 2 km surrounding the plant and no heavy metal and radioactive CRSB Shenzhen factory

pollutant are located in the land. Moreover, we implement strict control on indicators over water
quality of the source.

7NN

Environmental charity activities

BIMESEREEL, RRSENRESHNEESSEE, ARAS TERURNSNETERT. 2 EISERME, HEE
THRERINIMRIES .

We promote the low carbon lifestyle, and actively promote and implement the environmental protection concepts. We organize and support

our subsidiaries in participating activities under the theme of cycling, walking, etc., thereby implementing the green and low carbon concept for
environmental protection.

D 22(5 case

EERBREEA T RRARIMRATTE
CRSB Huangshi factory actively organized environmental charity activities

EERREEA T BRSNEAH ‘QUENBET, SRSMRETT" EMEs, RS nEamEEsEEE
&, FRIRER, BAMKARNIMREIR, NEalNARREIEIEEZ .

CRSB Huangshi factory organized and participated in a campaign under the theme of “building a civilized city together with
Snow Breweries” in Huangshi. It actively participated in voluntary works for Huangshi Garden Expo, commenced the promotion

for environmental protection and enhanced community awareness regarding to environmental protection, thus contributing
to the development of Huangshi.
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Responses to climate change

PR RB U EFRRHERAZE, BAISIHEOMRAEMNNE, LSRRI SSET, FEARSESURRSE.

In response to the impacts of climate change on economic development, we continue to improve the climate change solutions through

continuous supply chain reform and technology innovation and pioneering.

TEEEHE
Energy conservation and emission reduction

HAVRIRETER DA Y RKEET FEARBR, SIESRMAENE, BEEEREY, FEERTREMEMER AR

7+, TETfRERERER, FTEMREeEERN.

We actively implement the national energy conservation and emission reduction plans and the sustainable development goals of the United Nations.
We formulate internal control standards for pollutants, adjust energy structure, and continue to facilitate reform and technology upgrade for energy
conservation projects, thus reducing energy consumption continuously and creating low carbon and green operating model.

D S RHE

Reducing pollutant emission

BB EF BT T ERNM TS BUT S D HERUIRERN AR E, BERIRISRY
HERL, REIRERIFHE. 20165F, ®PEREE~RNLFHFAE(COD)HINER
Eb2015F FE31%.

We have formulated and strictly implemented internal control standards for pollutant emission,
which are stricter than those promulgated by the central and local governments. We reduce
pollutant emission on a voluntary basis, and steadily meet the emission standards. In 2016,
the emission of chemical oxygen demand (COD) for CRSB products was reduced by 31% as
compared to 2015.

AEREREN

Adjusting structure on energy consumption

HOTEEEeEREN, IRSsaeeRBEtAl. 20165F, FEEHIEBERINGZES
FIRASHI StUELIEAZE76.84%.

We continue to adjust our structure on energy consumption and increase the proportion of clean

energy utilization. In 2016, the proportion of CRSB factories using steam and natural gas from
external purchase increased to 76.84%.

TRESUER AR IET

Upgrade and technology enhancement for energy conservation

BASEHERE T IIZNT RS, BASSRIISHERERIE, #E2016FFK,

KITERRERIP46E, ERBEFHRERL2015F FE51.35%, —SMAMEMER T
F£52%

BANTFRIREEFI N BRI AR $ITE. #irem, 2e DRERHHARIKE,

20165, RSB AT RRAFEIE£492,927 57T, LT RERAIIE25
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ERaA,

We continue to promote energy conservation and consumption reduction in production, and
eliminate facilities and equipment causing high pollution and high energy consumption. As at the
end of 2016, a total of 46 coal-burning boilers were eliminated. Coal consumption was reduced
by 51.35% as compared to 2015 and sulfur dioxide emission reduced by 52%.

We also actively promote and apply new technology, new techniques and new products for energy
conservation and emission reduction, thereby enhancing the standards of energy conservation
and emission reduction technology. In 2016, CRSB invested approximately RMB29.27 million in
energy conservation and emission reduction projects, with 25 projects being implemented. The
beer factories in Wuhan, Hubei and Taizhou, Jiangsu were named as “Environmental Credible
Enterprise” and “Green Level Enterprise” respectively by local governments.
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The emission of chemical oxygen demand
(COD) was reduced by 31%
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The proportion of factories using steam and
natural gas from external purchase increased to
76.84%
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Coal consumption was reduced by 51.35%
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Sulfur dioxide emission reduced by 52%
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Beer factories in Taizhou, Jiangsu was
named as Green Level Enterprise
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Utilization of renewable energy

AT BERRAIR R B IURB RGN, B OISR . FIRRIESAOBSRIRIKAIR, SR 2EIHEDsERAE £,
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The utilization of renewable energy can effectively enhance energy efficiency, thus reducing the influence on the environment. We actively promote
the recycling of biogas generated from sewage treatment. Bioenergy will be fully recycled and used in production, thus lowering the emission of

greenhouse gases. Up to 2016, there were 16 CRSB factories equipped with biogas boilers for the recycling of biogas generated from sewage
treatment.

BREINEEE

Biogas purifying compressor

e
i

BEMERE

Biogas collector

36 HERE (2%) BRAE 2016 RWHSHERE
China Resources Beer (Holdings) Company Limited 2016 Corporate Social Responsibility Report



37

—

glis

Create Together

HERK

Growing together

LT HESEVERENIESE—RZ, REH—
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At present, the social structure is integrating and none
of the group or organization can be operated and
developed independently. Supports from suppliers and
distributors are vital for our development. We always
strive to build up responsible and win-win partnerships
with our suppliers and distributors.
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Integrity and self-disciplined

HMNEDDEME . SESECELSFETERER, BEETHEXEE. ARFRBEXE)ISHE, BUHNE. KESREEEE

B, BIEFMNEIBEMITH.

We actively promote the concept of being social responsible to our suppliers and distributors. Through entering into relevant contracts, organizing
and conducting relevant training and other measures, we strengthen the management on integrity and self-discipline of suppliers and distributors.

We strive to prohibit corruption at source.

EAIA By =2

Selection of suppliers

SmENRME . RENHERERII]TH “B—E" AR . BNIEHNENRIEHESE,

BB UIEHE o

BEESRIRENE, SHREESEA

High quality raw materials and stable supply channels are prerequisite for achieving “No. 1 in Brewing”. We implement stricter qualification assessment
on suppliers and nurture strategic suppliers, aiming to brew the best beer for Chinese.

SCHEREIL E TR

Implement regulated management

REHUBEEREMN RS EIINE. INE. S%iNE, 5
KWRZE. WSEE. BERIT=0HF, ETEERRRIORTF.
RIE. AFFEYERE.

Based on different stages of supplier management, we have established
the standards for selection, certification and appraisal, and separated
the procurement decision-making, business management and execution.
We implement collective decision-making in order to achieve fair, just
and open procurement.

ATEHER (EIVEEE I

HNBESIF

SIS FE

Innovative cooperation model

BEFFREESE / MREMRT, BEFRAIEHREMHNR
EHPD, BALFEER, BRESEER, ERREREMEY
. 20165, EHSRIREEFREEHNRS% .

By adopting bulk vehicle/logistic distribution model, we have extended
the application of wheat malt inspection to suppliers or distribution
centers, thereby enhancing efficiency, lowering comprehensive costs
and maximizing economies of scale. In 2016, CRSB has 39 strategic
suppliers.

(AIVTEEES TN

A (== 3 A A (| Aty /N
[P)Nric EZINIE OEEEA 7 SN HmER
Selecting potential Conducting onsite Conducting appraisals Conducting overall Updating Suppliers
suppliers inspection of the suppliers on the cooperation assessment on the Directory
between the Group and suppliers
the suppliers

ZHIME

Cooperation with distributors

BNFEFWN. &F. &R, HROEREN, B2LEfMh, FRWSEE.
IR NMARE . TRAR. RIERS TARERNEED, REERARMUMLE.
BEINEEREERIAIRIT. 58S E), ARNFEEDELEE, LNLHEBESRFEENER.

MU REBINE, TELEREERE, RAEHESETEE

Striving towards the principle of “open, cooperate, develop and achieve win-win situation”, we have established our distributor team and conducted business cooperation.

Attract and select individual retailers, laid-off personnel and migrant rural workers to become our distributors, and facilitate the employment and development of redundant

personnel.

Through designing, guiding and facilitating the operating models of distributors, we arrange “going global” for outstanding distributors, thus enhancing the

overall competitiveness of distributors.

Optimize the improvement on product portfolio, diversify product types offered by distributors and enhance the profitability of distributors.
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Collaborative platforms
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In order to achieve co-development, and share industry experiences and knowledge so as to achieve win-win situation in benign competition, we
have established sharing mechanisms and platforms, and cooperated with governments, enterprises and research institutions etc.

RS

Type of cooperation

A e T &S, (BNie
B E1F FER, ESu4iAREER

Cooperation with government

[, BIORIPAHING

ERENES

Details of cooperation

Facilitate green factory construction,
promote local economy development,
enhance quality of life of local citizens and
contribute to local environmental protection

A EEE SEELEHNE. B1T51F,
Cooperation between enterprises HEHRFAE AR

Cooperate with beer equipment suppliers
and industry peers in order to jointly
improve beer quality

REGTE
Cooperation between school
and enterprise

HERUFSHAIETE, T

e ERER

Jointly establish industry and academic
cooperative research platform and continue
to improve beer quality

}
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Cooperation between school and enterprise

TSRS, 7(1_\ RIS, FADHAMAEHRREF, BURES
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In cooperation with local colleges in Shenyang, Dalian, Tieling and Huludao,
our regional companies in Liaoning have established cooperative relationship
between schools and enterprises. We have conducted talent exchange program
and joint education program with Shenyang Equipment Manufacturing Engineering
School, Dalian Light Industry School, Tieling Occupational School and Xingcheng
Occupational Training Center for 16 years. One front line staff member was
exported to our factory under the talent exchange program. In the joint education
program, over 210 staff members participated and successfully graduated in
cooperative skills enhancement training for school-enterprise cooperation, which
effectively enhance the skills of our staff.
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Over 210 staff members participated and
successfully graduated in cooperative
skills enhancement training for school-
enterprise cooperation, which effectively
enhance the skills of our staff
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Sharing cooperation

NFES
Fair competition
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A unified and open market with orderly competition can ensure the healthy development of beer
industry. Adhering to the philosophy of accountability and in compliance with industry practices,
we actively participated in activities organized by China National Food Industry Association, and
respected and protected intellectual property, striving to create a perfect environment for industry

innovation and development.

We focus on brand building, which is bound up with corporate culture. We facilitate the integration
of “Ingenuity in Craft” into brand building and enrich our brand connotation continuously, thus
forming differentiated brand edges. We focus on building brand reputation, enhance corporate
competitiveness and strengthen our leading position in the industry. In 2016, in response to the
trend of “Internet +”, CRSB owned numerous Chinese domain names for its brands, including “&
ERBEZFEERE, “beerlover”, “REEFHEFE" and “EHEZFEERED, aiming to increase

the influence of our brands through internet.

BIRBIAXER

Building up relationship with media

ELURERMAEST, NEEFREEREHORED, SITEcEIE. FMOED
EEZHERGEE, BRENTSARMKENEXEDR, RELSQIROABR;

THFBOHEIE, EBHERDBEN . RSEESF, SISHS AR FEEE
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Under the current popularity of internet, the authoritative media have higher public creditability
and lead pubic opinions. We actively accept media supervision and reply to the concerns of the
public so as to protect the public’s right to know. We continue to improve our management and
strengthen our social communications ability. We strengthen our cooperation with the media,
enhance public’s understanding on Chinese beer culture and traditional Chinese architecture

culture, thus building China into a great beer country.

40 EIRE (208) BRAT 2016 tUttSHRERS
China Resources Beer (Holdings) Company Limited 2016 Corporate Social Responsibility Report

— B S IR T
First Fantawild Snow Beer Festival in Shenyang




41

—EC

27

Surge Together

N
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Employees are one of the most valuable assets of CR Beer, as well
as the core impetus to the success of our business development. We
concern about the physical and mental health of our employees in order
to enhance their sense of happiness. We also focus on employees’
training and development in order to enhance their sense of value. We
strive to make our employees become a bright and energetic person
working in beer industry.

RS IZHEABIRYESES

Feeling the vitality and energy of workers in beer industry

Why

HMTHERRTIES

Why we have to motivate our employees to become more energetic

BINBRE “BBRAL WEE. RIIFTEANRITITE— %2, FE. MENTHFEEENE, FERTRHMENSE
B, BFRESEE, BHPESH BEEER . HERTLH “%ﬁa"*" 0

We are responsible for realizing “making dreams through beer”. We need to create a safe, comfortable and harmonious working

environment for employees, making them become bright and energetic and helping them exploit their talents. We also help China
achieve its “dream of becoming a great beer brewing country”, and assist our employees to realize their “dream of happiness”.



MRS R T RYSSIEN

How to keep our employees bright and energetic

BN R THEAR NSNS RMIERIPATE, *EDIEQEE%E, HMABEREZEEHERARSRINEAS
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Starting from protecting the basic rights and remuneration of our employees, we optimize the employee health management
system. We stimulate the sense of ownership in employees by applying democratic management system, and make them
become more energetic through training systems and career development systems. Through organization of different activities,

such as sports day, hobby groups and galas, we help our employees achieve work-life balance, and reflect their energetic side
of being an employee of CR Beer.

RTHPEKSIED ErRlcRTe

Vitality and energy of employees Establish career development platform
IHEHERMMERERERKEATLREM KT, SIERIMKEARTIERENL, TS IHEHESESEINAITET
RFUIEFR. KE.

Based on the needs for development and employees’ development, our marketing center in Jiangsu has formulated the employee

development system and development plan, thus establishing the Jiangsu marketing and sale reserve team, which undergoes
systematic training and development.

WHAT

EFLH, LEREREESHRET.

Walking Along with CRSB.

REERER R, hﬂ‘TAImﬂiwiﬁ FEEA, IR, ZBEXEATERREIEARTHT T CLIE
. BEdER, RIBHRRTEE, NIBH TS, 188 7 FAAYEE

To create a healthy, positive corporate culture, enrich the spiritual and cultural life of employees and offer them the opportunity to stand close to nature

and become healthy, our regional company in Yunnan organized hiking event for all employees in functional departments. The event entertained
our employees, improved the relationship between employees and strengthened their team spirit.

BOFRERI AR EFHE, EESHRBESRETIEE

Organizing and conducting career development training The “Walking Along with CRSB” campaign
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Keeping energetic
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Protecting the rights of our employees has always been our top priority. We always comply with relevant laws and regulations regarding employees’

rights protection. We adhere to the principle of equal opportunities for employment, formulate clear policy on employee performance management,
continue to improve employee remuneration and benefits, and lead our employees in participating corporate management.

FERR

Fair employment
%%ﬁ]?ﬂf\f%i%ﬁ«%iniﬂ\ (%iﬂ%lﬁ‘;‘ﬂ\ <<‘izﬁ \THENRIPIE ) ERTINERESHE NBRT 2%
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53,000R A ; HSHEESHERE TZ@OO%O
The Company had a total of 58,200

We strictly in compliance with the laws and regulations regarding protection of employees’ rights, employees
such as the Labor Law, the Employment Contract Law and Rules on Labor Protection of Female
Employees. We do not take into account of race, nationality and origin region when employing
an employee. We prohibit employment of forced labor and child labor. We have been increasing A —
the proportion of female employees in the Company. In 2016, the Company had a total of 58,200

L
employees, with more than 53,000 full-time employees. The labor contract signing rate of CRSB
reached 100%. 53,000§A

More than 53,000 full-time employees

FroMtER

Remuneration and benefits 2z
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We strictly comply with requirements under national labor laws and regulations and local
policies in order to ensure employee remuneration, social insurance, housing provident fund and
different legal benefits can be fully implemented, thus protecting employees’ rights of receiving
remuneration. We timely pay remuneration in full, and strictly comply with the minimum wage 'EE‘ ug/@
protection system. We have established a scientific, reasonable and effective payroll increase /_\

mechanism, and promoted performance management for all employees. In 2016, the social i 17K|3—LE

—|—
insurance coverage rate of CRSB reached 100%. 1 0 0 o/

The social insurance coverage rate of
CRSB reached 100%

REEE

Democratic management

%%ﬂ]?&ﬁ NFHEBRIMENER, YR THSICETHERERHTAT, RAORTKE
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We implement open, transparent policies and publish regular announcement on performance
appraisal for employees, thus fully protect employees’ right to know and right to participate. We
focus on listening to employees’ opinions. We understand and respond to employees’ expectations
and requests through opinion box and talks. We continue to create innovative communications
methods with employees, and actively announce compliant channels for employees, thereby
protecting employees’ right to appeal.
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Occupational health and safety
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Occupational health, both physically and mentally, and safety of employees is the safeguard for
the sustainable development of the Company. We have formulated the internal occupational health
and safety guidelines and policies based on the characteristics of different operations. We provide
an ideal working environment to employees and protect their occupational safety.

In order to enhance the consciousness of legality and the sense of social responsibility of the
employer and the awareness on self-protection of employees, we have conducted promotional and
educational campaigns on occupational health. Throughout the year, 17,200 participants attended
the occupational health and safety trainings organized by CRSB.

All employees are entitled to free body check by professional institution for one time every year.
The coverage rate for body check on occupational diseases and health records of CRSB reached
100%.

We have adopted different technical measures to improve the environment of workplace
and working sites. We strive to eliminate and minimize the occupational hazards in working
environment, aiming to create a healthy working environment for employees. The rates for
notification of occupational hazard and warning sign installation at workplace reached 100%.

We have offered employment injury insurance for our employees. We also provide occupational
health checks to employees who are more vulnerable to occupational hazards before employment,
during employment and when leaving the company, and notify the employees of the actual check
results.

SETER T 2 ERIGE

Creating employee health records

FRzeE 5l

Conducting safety production training
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17,200 participants attended the occupational
health and safety trainings

BRI S
R EER

100%

The coverage rate for body check on
occupational diseases and health records
reached 100%
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100%

The rates for notification of occupational hazard
and warning sign installation at workplace
reached 100%

TEAFTER B E & RIRR
Occupational hazard warning signs
at workplace
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Energy stimulation
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Employee training
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We continue to optimize our training systems, and strengthen specialized training. Coupled with
the development of informatization technology, we have applied the “i-Learning” platform which
secures the future development of our employees. In 2016, the average number of training hours
per employee was 17 hours, average training expenses on each employee was RMB135, and the
coverage rate of employees’ training was 100%.

We arrange the training program “Rising Star” for new employees, helping them understand our
operations and adapt to our corporate culture quickly.

We provide competence enhancement program for middle level management, which improves the
competence of middle level management in a systematic manner.

We continue to arrange our self-organised leadership program for senior management.

We organize yellow belt and green belt training and lecturer certification for elites on lean
management, and continue to improve our elite program on lean management.

RTEIIALY

17 iz

The average number of training hours per
employee was 17 hours

AIiEY
ARD

135=

Average training expenses on each
employee was RMB135

[N

RTEIIBER

100%

The coverage rate of employees’ training
was 100%

FkzZ 255t

The Rising Star training program

Bl &

Career development
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Adhering to the fair, just and open selection and employment mechanism, we strengthen our performance-based mechanism, thus achieving regular
management deployment. We have established comprehensive career development platform. We continue to improve the career development system
for junior staff at factories, guiding them to focus on skill improvement, and build up a career development path for them.
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How our regional company in Beijing motivates employees
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Our regional company in Beijing issued the Notice on the 2016 Training Arrangement of Beijing Regional Company. The
annual training program will be operated with i-Learning platform. Training programs on the platform will be classified as
recommended program modules for senior management, recommended program modules for middle level management,
mandatory program modules and special skills program modules. Apart from the major training programs mentioned
above, our regional company in Beijing arranges regular introduction training, “mentorship” training and other trainings
for new employees. In 2016, the total number of training hours of Beijing regional company conducted through i-Learning
platform was 1,791.5 hours. A total of 6 training sessions for different management systems were held and attended by 186
participants. Throughout the year, 8 introduction training sessions were held for new employees and attended by a total of
102 participants. During the year, a total of 47 groups were formed under the “mentorship” program for new employees,
of which 5 mentorship groups were outstanding.

= ==

RIXE

Care for staff

ERRBORRTAE, RRFNAERERTHIREE, RTBESHECEARENXE ; AETRBALREESENXAKRERER
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CR Beer cares about the life of its staff. It actively offers assistance to those staff who are facing difficulties, and let them feel the caring from

the China Resources Family. During public holidays, the Company organizes diversified cultural and leisure activities for staff and helps them to
maintain work-life balance.

RN B R T RIER WARKIFA TR T XIRESN
Cultural and leisure activities for staff in Cultural and leisure activities for staff in
Guangdong regional company Shandong regional company

46 HERE (2%) BRAE 2016 RWHSHERE
China Resources Beer (Holdings) Company Limited 2016 Corporate Social Responsibility Report



47

—itc
E=1E]

Brave Together
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B KIE

Brave the World with Us

Why

‘EERIEE - BEXE" ARE
the Origin of “CRSB * Great Expedition”

N
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Challenge is an innate spirit of mankind. Beer is a worldwide alcoholic beverage which can not only make people feel relaxed
and pleasant, but also bring courage and passion to people. CR Beer hopes people can have the courage to challenge the
unknown, explore the mysteries in the world and experience the greatness of life while enjoying the beer.



WHAT

WHAT

‘EEREE - BEXE" (IRIE

the Connotation of “CRSB ¢ Great Expedition”

2016 F BERERRERIENNE12F, ERRNEENHAREXRLZEREK, FTFEENERN . BELR - B
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The year 2016 is the twelfth year of the “Snow Great Expedition” campaign. This year, the campaign once again focused on

college students with a theme of “Brave and Fearless ¢ Invincible Youth — Snow Great Expedition, Challenge the Unclimbed by
College Students 2016”.

‘EEERIRE - BEXE" iEs0Em

the Review of “CRSB ¢« Great Expedition”

SB17THEBRERmZEN2NBEE, BEXENRIERENESEE291ME . 1208EHT. 487MEiR, HRSIT
LR20FERZEEES 5T, KFEETNATEUSHEARZIEMNENR ‘175" FHESHEY, SHIE, Kk
BEANERBIFTRBAIBEEL .
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Within two months upon the commencement of recruitment on 17 March, the selection event of the team members of the “Snow
Great Expedition” campaign swept across 29 provinces, 120 cities and 487 colleges in China, attracting about 200,000 college

students to directly participate in the campaign. Those brave college students exerted themselves to the utmost to get a ticket to
challenge the unclimbed that they had never done before.

On 25 May, the “Snow Great Expedition, Challenge the Unclimbed by College Students 2016” officially commenced in Shangri-
La, Yunnan. 26 college students from various competition areas across the country took a solemn oath: adhering to the spirit of
“ambitious, challenging and innovative”, we will face the unknown with team spirit and challenge with courage. We will never give up.

At 07:59 on 31 May, 26 brave college students and 2 college student reporters conquered an unclimbed 5,116-metre-tall peak,
which not only ended the unclimbed record of the peak, but also allowed the brave college students to undergo challenges mentally
and physically.

MEREREE - BYXET RARREE

the Outlook of “CRSB * Great Expedition”

HRIEEFLEMBYREEFDQAAFE. BMARES HI Bk, Q1F IBHRE, MAMIINSEEs, 55
R, BIEH!

CR Beer hopes to deliver the spirit of “ambitious, challenging and innovative” to the college students and the public through the
“Great Expedition” activities, and encourage them to be brave to the unknown and challenge themselves.

KEEHELFEIEETR  College students successfully challenged the unclimbed and reached the peak
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Brave with Community
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We are willing to assume public responsibility and actively response to national policies. Adhering to the philosophy of “innovation, co-ordination,
green, opening up and sharing” throughout the development, we operate the Company with full compliance and pay taxes according to law. We
are also committed to public welfare and provide business opportunities as well as job opportunities for local regions so as to facilitate mutual
development with the regions. In 2016, the Company paid taxes of RMB769 million.

We actively participated in the “CR Hope Town” project donated and constructed by the CRH and successfully improved the living conditions of the
local farmers with the use of our business features.

D 2=2(f| case

ZRHXE T SS5EIREEFEIE
Anhui regional company participated in the construction of the CR Hope Town
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P10E. XKBEB(—R=H)10E. [ HEREID, Al ANERRH T RS BIGHHAT.
In July 2016, Anhui regional company donated a standing sign of fitness plaza, 8 pieces of fithess equipment, 10 sets of

umbrellas customized by Snow Draft Beer, 10 sets of table and chairs (one table with three chairs as a set) and a bulletin
board to the fitness plaza of the CR Hope Town in Jinzhai in order to provide a venue for the villagers to do exercise.

SRm—iEEE

Brave with Public Welfare
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We actively participate in charity and public welfare events with the spirit of caring the society. We also

encourage our employees, customers and suppliers to participate in public welfare events to make
contributions to the society.

In January 2016, we sponsored and supported the “Oxfam Walkathon” organized by Oxfam, a charity
.orgar.nzatlon. Our employegs and tr.melr faml.ly participated in the Walkathon at Pak Shelf ng. Prgmenade R R RT 2EEE)
in Tai Po, Hong Kong, aiming to raise public awareness about global poverty and social injustices, and i
response to Oxfam’s works on poverty alleviation, humanitarian aid and public education. “Oxfam Walkathon” charity event

We attach great importance to the development of young teenagers and children and regard the
promotion of education as an important section for the performance of corporate social responsibility.
Our Sichuan regional company organized a public donation event with a theme of “Dianjiang with
Love — Caring for Left-behind Children”, which focused on the left-behind children. The event raised
donations of a total of RMB20,000. After handling by the local education authority in Dianjiang,
Chongging, the proceeds were donated to 100 left-behind children in Dianjiang. Besides, the regional
company in Hubei organized the “Kindness & Wisdom Western Education Aid” event.
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Company
Overview
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Company Profile
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Company Introduction
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China Resources Beer (Holdings) Company Limited (the “Company”, together with its subsidiaries,
the “Group”), listed on The Stock Exchange of Hong Kong Limited under the stock code 291.HK,
is a beer listed subsidiary company of China Resources (Holdings) Company Limited (“CRH”).
The Group focuses on the manufacturing, sales and distribution of beer products.

In 2015, the Company successfully completed its business restructuring and transformed itself
into a beer-focused enterprise, and was renamed from “China Resources Enterprise, Limited”
(“CRE”) to “China Resources Beer (Holdings) Company Limited”. In October 2016, the Company
completed the acquisition of 49% stake of China Resources Snow Breweries Limited (‘CRSB”),
which became a wholly-owned subsidiary of the Company.

The Group has been in the beer business in China since 1994. Its total sales volume ranked
number 1 in the China market since 2006. The flagship brand “E7£ Snow” has become the largest
single beer brand by volume worldwide since 2008.

As a member of China Resources Group, we are dedicated to leading the business progress and
building a better life together with our consumers, shareholders, staff and business partners and
make the Group a trusted and beloved beer enterprise.

CR Beer
L L L L
1Lk
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Company Structure

FEEESAE

China Resources National Corporation

LERNHBRAE

China Resources Co., Limited

8 (A BRAF

China Resources (Holdings) Company Limited

LR BRAT

China Resources Enterprise, Limited

I3

IR (131) BIRAE] (“AAF)")

China Resources Beer (Holdings) Company Limited (the "Company")

ERERIREERAR]

China Resources Snow Breweries Limited

BEmllss: LRaaEERAT

Food Business: China Resources Ng Fung Limited

RS emasmBiRe (R ) BIRAT
Beverage Business: China Resources C’estbon Kirin
Beverage (Holdings) Company Limited

Hihll 55

Other Business:

- PR (3 ) BRAF)
China Resources
Logistics (Group) Ltd.

« Pacific Coffee
(Holdings) Limited
( RS0 *)

- el (8 ) BRAS
CRE Properties
(Hong Kong) Limited

Corporate
Culture
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Our Mission
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Lead the business
progress and build a better
life together with consumer,
shareholder, staff and
business partner

o

REES
Development
Philosophy
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Make it solid, make it
stronger, make it bigger,
make it good and make it
longer

M EMm

Our Values

WEFME. WESmE.
MUARZ, elfaRE

Honesty and integrity,

performance orientation,

people first, innovative
development

el ST TtIESF

Corporate Spirit

$x. Tl A, RiR

Pragmatism,
professionalism,
synergy, positivity

Corporate
Declaration

=

SZERHL, fTENK.
SFIEHHT, EEHIT.

Aim as highly as mountain
Act as softly as water

*ARENHRS
* For identification purpose only
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Milestones
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CRE founded a joint venture called China
Resources (Shenyang) Snowflake Brewery Co. Ltd.
with Shenyang Brewery, marking CRE’s venture

L RERAREXAFI W B RATFIEE
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China Resources Group acquired Winland Investment
Limited and renamed it “China Resources Enterprise,

Limited (CRE)". CRE focused on investment and real

estate properties

into beer business

EHOMARFTERAE (F3
BREHEALFHARAET] ) 26%R1Y,
FREEmILS

CRE acquired 26% stake in Ng Fung Hong Limited
(now known as China Resources Ng Fung Limited)
and began operating food business

5South African Breweries Groupik
BREEMK, HEBRETEEREWSS
CRE signed a joint venture agreement with South

African Breweries Group to jointly develop beer
business in China
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CRE became an HSI constituent stock

1997 O

19964, “EelKE—E4an%KEHIE 67.25%
B, FFRE “IA= Cestbon” @gKilsS

In 1996, CRE acquired 67.25% interest in a purified water
production plant and began developing the “t4= C’estbon” purified

water business

O 2002

“E7% Snow”
IREEESE—
“EH 1% Snow” beer became the best-selling single
beer brand in China in terms of volume
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CRE disposed all non-beer businesses, including
retails, food and beverage business, to CRH. The
Company was renamed from “China Resources
Enterprise, Limited” to “China Resources Beer
(Holdings) Company Limited”
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O 2006

O 2008
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CRE acquired the retail business of CR Vanguard and the
Suguo brand supermarket business

IBEN S ALEHERSZ EER
The beer business topped the list of best-selling beer
producers in the country in terms of volume

“E7E Snow” REENETE
RALKEERSRERME
“E7E Snow” became the best-selling beer brand worldwide in
terms of volume

HEEEE (21]) GRAEERS
Anheuser—-Busch InBev SA/NVi&pL i
« ¥, WASABMiller Asia LimitediFBa#5E
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China Resources Beer (Holdings) Company Limited

announced that it reached an agreement with

Anheuser-Busch InBev SA/NV to acquire 49% stake of
N CRSB held by SABMiller Asia Limited. CRSB became a

° wholly-owned subsidiary of CR Beer
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Social Responsibility Management

Build the Future with Dream

BB EESER . HSHRAENES,
K. RT. HUE. DESIHEER, ALWEERES.
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Always adhering to the philosophy of mutual development with the country and society, we fully incorporate our corporate social responsibility
into our corporate strategies and major decision making as well as daily operations so as to realize the dream of becoming a great beer brewing
country and strive to create bright future for stakeholders with the government, shareholders, employees, suppliers, distributors and the public.
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Responsibility Governance
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REREE.

We have established a social responsibility and corporate culture
committee comprising the senior management and department heads
of the Company. The committee is responsible for organizing and
planning the overall social responsibility work of the Company and
establishing a social responsibility work system covering all levels
and all fields of the Company. The social responsibility and corporate
culture committee has some part time positions which are responsible
for formulating social responsibility work plans and management
systems, organizing and implementing social responsibility practice,
communicating with the public on social responsibility and preparing
and publishing corporate social responsibility reports.

* ERER S AL AIRAT)

* CR Beer was formerly known as China Resources Enterprise, Limited
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Responsibility Communication
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EXROEE,

We published and implemented the Social Responsibility
Management Measures of CRH to strengthen our awareness to
social responsibility at all levels and improve our social responsibility
management capacity. We organized social responsibility training
for employees to enhance the popularization and dissemination of
knowledge on social responsibility. We completed the preparation of
the 2015 Corporate Social Responsibility Report of China Resources
Enterprise, Limited* with high quality. The report disclosed the
management practice of the Company in terms of six aspects, namely
economic responsibility, happy employees, client responsibility,
partner responsibility, environmental responsibility and public
responsibility. We also provided guidance for CRSB during its
preparation of the 2015 Corporate Social Responsibility Report of
China Resources Snow Breweries so as to strengthen the social
responsibility communications of our subsidiary. We participated in
the social responsibility exchange platform of the industry in order to
promote the social responsibility practice of the Company. In 2016,
the Company was awarded the Corporate Social Responsibility
Awards 2015 of CAPITAL, the 5th Outstanding Corporate Social
Responsibility Award of The Mirror and the Platinum Award —
Excellence in Governance, CSR & Investor Relations 2016 of The
Asset.
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Communications with and Participation of the Stakeholders

BAVRIEF SEXFABNG, THONEFHEEXANFE, TERBENRELE. ERHEERE. [RTANE
WERP. HSTERREHFAER, BHEARNOBAS. REAERE9BER .

We established a communications mechanism for stakeholders and fully considered the balance of the needs of stakeholders by taking the investment
return of shareholders, satisfaction of customers, value realization of employees, development of partners, environmental protection and harmonious
development of the society into account so as to determine different matters and means for communication.

S/UN ASE 2 =4=N

o

@ EMARARAT V{
Chis Enterprise, Limited

%%ﬂ‘liﬂiﬁ
2015 e MENRESS

LEe I BRAT*
2015F Rt /RS

2015 Corporate Social
Responsibility Report of China
Resources Enterprise, Limited*

HHEREBEERAS
2015 R =IERE

2015 Corporate Social
Responsibility Report of China
Resources Snow Breweries Limited

* ERRERIS LA EIRAE)

* CR Beer was formerly known as China Resources Enterprise, Limited
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Stakeholders Matters of communication Means of response Way of response
Compliance
management,
~ Sies1E . £xp initiative to
A ,__ . paytaxes, N -
gARE . FIITEIR implementation TECR '5E'Ju Work reports and listening | ., ... Legal
K. Bed of national policies, IFEY. SIS to opinions, undergoing Lok compliance,
N = cooperation regulatory assessments, AMEE Compliance
BT {E. IREE betweﬁrr;tr%? iz R informal discussions - management
e governme
Government == and enterprises,
strengthenin? daily
managemen
Regular reports, N -
00 EHURE . I68Y oocasonal BRFREHT .
. <o Announcements . Interactive platform of
™ wNE. B major strategic 8. REFIR.  the Hong Kong Stock NS Sound and stable
Vi 42RETE decision making B AL . HIE Exchange, annual NEEERE, operation of the
T ScoNoOmic ’ ARSI reports, general meetings, | B33 EMME Company with
HQE HiE. NEEKX management data AE. E=ih. telephone communications, o investment value
Shareholders | =Ii major matters of iy visits, websites
the Company
Business
000 conditions of the EEFE. WEB Information platform,
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/,\ =5 ’ N )
G B NEEERI. communication, BEFE . FEIED telephone communication, Open and
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ST FI. ANFEKX major matters of BRTAFEKRS=.  meetings, democratic NRIE equitable
il ey the Company, EEES consultation dialogue
Employees FIR. REFX democratic REMEIIE sessions, employees’
appraisal and = HOT[EEgs  forum
discussion
Customers value
ZPfE, 04 added 4.0 green High qualit
services channel, L o gn quality
w BIRSEE. & visits and interviews | FRIES. ##R  Product information, FmeRE. g;%itlfgtnst’
N - to customers, RN handling unexpected Az X f
L FER. Sl training, annual REFF events, product and SN 23[}"3‘35’
%)j FENAEES and ?ccasmnal FaEEEEE)|| management training BN FEITE communications
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Customers KXFTH publications of the mechanism
Company
O O = N N Sound and stable
= REL R Production, quality, AR Company website, NIRRT operation of the
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o cooperation, safety mail communication, mutual | &{EBI=RYF, good cooperation
MRS REEIE. B8 management, lean | . FIBAES.  visits, correspondence = prospects and
ISR AT production, etc. (EREE. BB consultation, facsimile T AEEL good industry
Suppliers ~ = - reputation
No. 1in
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_ HESRK agents — pany cooperation
Distributors NETFID with mutual
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The year 2017 is the crucial year for the goal of “comprehensively building a moderately
prosperous society”. According to the Company’s grand blueprint based on the
“Thirteenth Five-year” Plan, we will push forward our work in respect of economic
responsibility, quality responsibility, environmental responsibility, partner responsibility
and community responsibility and work with stakeholders to strive for performing our
corporate mission, realizing the dream of becoming a strong beer producing country
and the goal of “happiness for people”.



BB WARRARRSES. FBYEARKICESSNHWINSEET, &F
BEeERsHipithi, BILEEIETARINEN. BREE. P uSamEe, &
FrmENMEERBYE, NMRFCEEBRSIHIREDR.

“Beyond Limitations”: We are ambitious to future development. We will consolidate the market through
both organic expansion and grasping appropriate acquisition opportunities in order to reinforce our market
leadership across the nation. Through implementing strategies for innovative developments and for sales
and marketing, lean sales, capacity optimization etc., we will improve the gross margins of our products
and the effectiveness of our selling expenses so as to create attractive and stable return for shareholders.

‘B—BRIE" WABEERERIFELD . HESIFNHEEORIAR, AEIRFRSEN.
SRR, FEFmER, BETEMESRR ; IMREFEERARER, RIRMT
BRIRF, MRS~ MRS @R

“No. 1 in Brewing™: We are ingenious to beer brewing. We will study the taste of consumers to develop
diversified and unique products in order to enrich our product mix and satisfy demand of different customers.

We will also enhance the establishment of customer management system and make active response to
customer complaints in order to further improve product and service quality.

‘PrEREIR WRANREERSRO . #EITEGET], EWKER. “8HK. &
FYNREIBRAE, PHERESHRER.

“Challenge Ourselves™: We care for improving environmental management. We will continue to build a green
factory and facilitate the recycle and reuse of water resources, carbon dioxide and waste so as to contribute
for the construction of ecological civilization in China.

HEIRE BRESIFHERRERERD . BEQFRS, BETUEFRE ; B
SWE. R/17. BESELKEXR, SMEIFLR.

“Create the Future Together”: We are enthusiastic about mutual development with partners. We will uphold
the principle of fair competition to motivate the orderly development of the industry. We will also maintain
close relationships with the government, banks, media and various partners to achieve cooperation with
mutual benefits.

‘BEXIE WIHHEMH R REREDO . FIMEAEEARRARGERHAEF LR
SERENEE, HREFREXKEDS, RELEKRE.

“Brave the World”: We maintain our original intention in facilitating community development. As a citizen
of the society, we are responsible for the important task of facilitating the comprehensive development
of economy and society. We will continue to carry out community activities and encourage community
development.

‘BEEE WARBHSEEEBRRIHMEL . TELQTHSEAARUR, BedtRsE
BEHE, RMASHEES, FAEEHBRTIASSIESEEN; REBRAR “+=
TEEEME) BBARTREFER LFREHLE.

“Responsibility Management” We are confident about our social responsibility management. We
will enhance the social responsibility organizational structure of the Company, the social responsibility
management system and the social responsibility philosophy in order to establish our sense of social
responsibility with distinct industry features. We will also specify the key points and further procedures of the
Company’s social responsibility work according to the Thirteenth Five-year Strategic Plan of the Company.

20174, HAVSIEESENHBNEESTH, #—LEELRRTHHHIEG. K&
WLiEtlfRRE. B, BaEE. NSRRI, MAhesEiEETR, 2
FrRENSHERRYE. BY ‘EOEE", RAFmmRSRSHRE ; et E
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In 2017, we will grasp appropriate acquisition opportunities to consolidate the market in order to reinforce
our market leadership in the world. Through implementing strategies for innovative developments and for
sales and marketing, lean sales, capacity optimization etc., we will also expand the proportion of its mid-to
high-end beer products and canned beer products in order to improve the gross margins of our products and
the effectiveness of our selling expenses. With the idea of “Ingenuity in Craft”, we will improve the quality
of our products and services. We will strengthen the connection between Chinese traditional culture and our
product brands to establish product brands reflecting traditional culture in order to foster the development
of beer culture in China.
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beer brewing
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Key Performance Chart

av) KREEEIR
Chapter Key Performance Indicators
R AR Total assets {Z7c ANEMm  RMBO0.1 billion | 426.30
AT Net assets {Z7c ANEMm  RMBO0.1 billion | 176.67
AT TR Return on net assets % % 7.67
=NTYPN Revenue {CTT AERm RMBO.1 billion 286.94
o o Total additions in fixed _ .
BTy Syt pecots {ZTTAERM  RMBO.1 bilion | 17.45
—fciBik
Surpass PRFHB K]S &R Total profit before taxation | {ZJC AERM  RMBO.1 bilion | 17.39
Together . _
YR Net profit {ZTTABRM  RMBO.1 billion | 14.19
RURTEHR BN Return on total assets % % 4.1
FhEENZS Total equity {Z7T A\ RMBO.1 billion | 176.67
FEREE Annual dividend per share TARM RMB 0.08
A Performance rate of
ZFERENER ) % % 99.86
business contracts
o Pass rate in product
FRATER . % g 100
quality test
N . Number of participants in . o
2L AR - JN/N Individuals 191,551
safety training
o Production safety _ RMB ten
LTEREFIRAN At AERm 5,529
expenses thousand
LEE)||BEZR  Coverage of safety training | % % 100
TN 2ES Number of safet
- ! _ y N Times 570
TREL emergency drills
—ieARIE
Brew Together THhESRE Number of accidents " . 0
imes
TREL causing injuries A
Number of employees
RIHATAZ ) e A Individuals 0
casualties
BACFEIN Number of major
B _ _ 0 Awards 1
He innovation awards
. . N Technology or R&D _ RMB ten
RHZE AR BT AED 39,800
expenses thousand
. Customer complaints
BRI IR % % 99.98

handling rate
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Chapter Key Performance Indicators
N . Total investment for _ RMB ten
IMRBIRE . . At ARm 11,965
environmental protection thousand
Expenses for energy-
oy n . . — RMB ten
TRER TN saving technological Bt ARM 2,927
thousand
transformation
Number of participants in
MEEZINAOR environmental protection NN Individuals 4,895
training
Decrease in
_@};E& %1}7?%2%@%\5 comprehensive energy o % 12.3
N . . o ° .
Challenge JEEFERELL consumption per unit of
Together product
SN — Year-on-year decrease in
B GRKEERE , ,
HBEE water consumption per unit | % % 4.3
b of product
SN Year-on-year decrease in
B mSOHF o ,
\ﬁZE _ Hﬁ itlﬁ SO; emission per unit of % % 52
R product
o Year-on-year decrease in
B RCODHE - _
BRI, COD emission per unit of % % 31
SRtk product
SRR N B Strategic suppliers 2 Supplier 39
—@@Uﬁ ﬁﬁrﬁ%\ H;i% Suppliers pass rate in
= quality, environment
R T
Create Together . a T and occupational health % % 89.28
EEEMS%L MER? and safety management
CRIVEE e s

systems certification
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Chapter Key Performance Indicators
BTERAE Total number of employees | A Individuals 58,200
[ PN Coverage of labor
=Gk ES % % 100
contracts
. R Coverage of social
HRREBEER % % 100
insurance
e Percentage of female
TIHERELA % % 17.5
managers
- N . Coverage of employee
RTIFIEFE . % % 100
training
R N Training time per
AR ) employee /NES Hour 17
R Training expenses per _
N2 IN employee TAKM RMB 135
/\i@%?ﬁ?ﬂ?ﬁf Number of paid leaves per x D 6.8
N ays .
—ES ¥ employee /
Surge Together
| . Coverage of physical
B IR B 5 o
o examination of % % 100
- occupational diseases
.= Coverage of occupational
Bl RIS
- diseases and health % % 100
BE= records
-~ Number of participants in
B S (R | o Ny
\JH/\\"_’ occupational safety and )\//\ Individuals 17,200
k A health training
e Frequency of occupational . )
Hﬂﬂﬁﬁi///qéﬁ . //"( Times 0
diseases
e Assistance to employees . o
EIXE R LB with difficulties AR ndividuals 1,161
EYER TRENIE  Expenses on assistance to B AR RMB ten 90
N employees with difficulties 7t thousand
SERRENENFL 2 _
;Bm%ﬁlﬂ%&ﬁ% " Total actual tax paid {Z7T B  RMBO.1 bilion | 7.69
W
—icEE(3)
N o W Number of employees o
Brave Together | FTIBELLLAZL newly employed A Individuals 6,741
BENFTH Charitable donations {Z7t ANEM  RMBO.1 billion | 0.03

x FERBERERRTEWHSRERS, BELNER2016FEXEE

Note: This is the first corporate social responsibility report for CR Beer. Therefore, it only showed the relevant data for 2016
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Remarks on the Report
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The 2016 Corporate Social Responsibility Report of CR Beer (the
“Report”) is the first corporate social responsibility report issued in the
name of CR Beer. After reading the Report, | am deeply touched by
the tireless efforts of CR Beer with the dream of becoming a strong
beer producing country in order to realize the dream of happiness with
stakeholders.

The Report is prepared according to the specific requirements under
the Chinese Corporate Social Responsibility Report Preparation Guide
(CASS-CSR3.0) published by the Chinese Academy of Social Sciences
(CASS), the Guide to Corporate Citizenship Construction of CRH and
Social Responsibility Management Measures of CRH. Besides, the
theme, framework and key areas of the Report were closely connected
with the recent trend of “great rejuvenation of the Chinese nation (Fh%€
RMEAHAE)” and “industry builds the country (SCV45E)”.

The Report themed on “Build the Future with Dream” and comprised
six chapters, namely “Surpass Together”, “Brew Together”, “Challenge
Together”, “Create Together”, “Surge Together” and “Brave Together”,
reflecting the sense of responsibility of CR Beer in adhering to the
principles of “industry builds the country” and “striving to brew the best
beer for Chinese”.

The Report featured on the CR Beer’s path of protecting ancient
architecture and promoting architectural culture over the past nine years.
By integrating the “spirit of craftsman” into the development and brewing
of beer, the Company endows beer with the lingering charm of Chinese
traditional culture, building a unique brand image of “Snow Beer” with
Chinese traditional culture. Besides, every chapter in the Report was
started with a little story which was narrated in accurate details and
very approachable. In particular, the Report mentioned the successful
acquisition of 49% stake of CRSB, which was a major event for CRSB
becoming a wholly-owned subsidiary of the Company. The Report
highlighted the undertakings of CR Beer in economic responsibility with
the spirit of “Beyond Limitations” and the attitude of “Stable Operation”
to achieve a satisfactory market value to shareholders.

The headings of the Report are concise and forceful, reflecting the
endless challenging spirit for outdoing of people working in CR Beer.
The language used in the main text is simple and concise. Fully
considered the reading needs of different stakeholders, most of the
jargons used in beer industry in the Report were converted to simple
expressions acceptable to the public. Besides, the Report highlighted
the professionalism of the Company by mentioning the quality and safety
management and control system as well as technological innovation
during the brewing process of beer, reflecting the “spirit of craftsman”
and expertise of CR Beer.

The corporate social responsibility report is an important means for the
Company to show its image of being responsible, promote its sustainable
development capacity and improve its operation and management. |
hope CR Beer will find the key to improve operation and management
by taking the preparation and publication of the corporate social
responsibility report as an opportunity and regard social responsibility as
an edge in competitive differentiation in order to motivate the sustainable
and healthy development of the industry.

Yu Zhi Hong: Director/Chief editor of WTO Economics
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BIRIE
Feedback

AT RHEEREERSRETF, RNBLEEIENREG, B
i, FEIE E’I‘tEF'NZME%WRiﬁZ{I]E@If’ﬁ%&'rﬂjif‘f%

For constantly improving the social responsibility work of CR Beer, we hope to receive your feedback. Please send your feedback to info@cre.com.
hk, which will become the crucial basis for improvement and advance of our work quality. We sincerely hope that you could give us some precious
advice and suggestions on this report and our work.

BREENLEZEINfo@cre.com.hk. XEMARITNEMNESHNEER

EINIRERMAL
What do you think about the whole report?

{RY%F Very good L#F Good C1—#& Fair
[J#%Z Not good {RZ Bad

TN IR E LS L

What do you think about the structure of this report?

CREIE Very reasonable (&8 Reasonable O —M& Fair
4 Z Not good OfRZ Bad

EINJIIRERIATIEME

What do you think about the readability of this report?

RS Very high Ok High O—#& Fair
% Not good DR Bad

EOANIRERIRIGR T R A BT ERIFEL
What do you think of the layout design of this report in helping your reading?

{RY%F Very good (#4F Good [ —f% Fair
[J#%Z Not good J1RZ Bad

A DIREWEBEBITEZFEES

What do you think of the social responsibility information disclosed in this report?

OfRBNE Very valuable OB S Valuable C—#g Fair
CHMERAE Not quite valuable {4 {E Not valuable

TEIHR S P —ER 5 ER A

Which part(s) of this report you are most interested in?

EIRH—ETRIES
What information you want to know more about?

X HE T 2 ERETFIIBANEN, BEIRE

What are your advice and suggestions on the social responsibility work of CR Beer?
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Address: 39th Floor, China Resources Building,

26 Harbour Road, Wanchal, Hong Kong

i © 852-2827-1028
Tel.: 852-2827-1028
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MAE : www.crbeer.com.hk
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